Court File No: 25192

IN THE SUPREME COURT OF CANADA
ON APPEAL FROM THE COURT OF APPEAL OF THE NORTHWEST TERRITORIES

BETWEEN:
CANADIAN EGG MARKETING AGENCY
APPELLANT
AND:
PINEVIEW POULTRY PRODUCTS LTD.
RESPONDENT
AND:

THE COMMISSIONER OF THE NORTHWEST TERRITORIES, as represented by THE
ATTORNEY GENERAL OF THE NORTHWEST TERRITORIES, SIERRA LEGAL DEFENCE
FUND, THE ATTORNEY GENERAL FOR CANADA, THE ATTORNEY GENERAL FOR
QUEBEC, THE ATTORNEY GENERAL FOR ALBERTA, THE ATTORNEY GENERAL FOR
BRITISH COLLUMBIA, AND THE ATTORNEY GENERAL FOR ONTARIO

INTERVENERS
AND BETWEEN:
CANADIAN EGG MARKETING AGENCY

APPELLANT

AND:

FRANK RICHARDSON operating as NORTHERN POULTRY

RESPONDENT

AND:

THE COMMISSIONER OF THE NORTHWEST TERRITORIES, asre presented by THE
ATTORNEY GENERAL OF THE NORTHWEST TERRITORIES, SIERRA LEGAL DEFENCE
FUND, THE ATTORNEY GENERAL FOR CANADA, THE ATTORNEY GENERAL FOR
QUEBEC, THE ATTORNEY GENERAL FOR ALBERTA, THE ATTORNEY GENERAL FOR
BRITISH COLUMBIA, AND THE ATTORNEY GENERAL FOR ONTARIO

INTERVENERS

FACTUM OF INTERVENER, COMMISSIONER OF THE NORTHWEST TERRITORIES as
represented by THE ATTORNEY GENERAL OF THE NORTHWEST TERRITORIES




COUNSEL AGENTS

Attorney General of the Lang Michener
Northwest Territories Suite 300

Department of Justice 50 O’Connor Street

Legal Division Ottawa, ON, K1P 6L2

Court House

4903 - 49 Avenue Eugene Mechan

Yellowknife, NWT XI1A 2L9
Ph: (613) 232-7171

James G. McConnell/Ehzabeth J. Stewart Fax: (613) 231-3191

Ph: (403) 920-8074

Fax: (403) 920-0234 Ottawa Agents to the Intervener,
the Government of the NWT

Solicitors for the Intervener

Osler, Hoskin & Harcourt
Suite 1500

50 O’Connor Street
Ottawa, ON K1P 6L.2

Francois Lemieux/David Wilson
Ph: (613)235-7234
Fax: (613) 235-2867

Solicitors to the Appellant

McLennan Ross Gowling, Strathy & Henderson
600 West Chambers Suite 2600
12220 Stony Plain Road 160 Elgin Street
Edmonton, AB T5J 3L2 Ottawa, ON K10 1C3
Graham McLennan/Katharine Hurlburt Henry Brown
Ph: (403) 482-9200 Ph: (613) 232-1781
Fax: (403) 482-9100 Fax: (613) 563-9869
Solicitors to the Respondent Ottawa Agents to the Solicitors to the

Respondents



Gregory McDade, Q.C.
David R. Boyd

Suite 214

131 Walter Street
Vancouver, BC V6B 1H6

Ph: (604) 685-5618
Fax: (604) 685-7813

Solicitors to the Interveners,
Council of Canadians and Sierra
Legal Defence Fund Society

George Thomson

Deputy Attorney General of Canada
Department of Justice

239 Wellington Street

Ottawa, ON KI1A OH8

Per: Edward Sojonky
Senior General Counsel
Ph: (613) 957-4871
Fax: (613) 957-1920

Solicitor for the Intervener, the
- Attorney General of Canada

Attorney General of Alberta
Director, Civil Law Division
Department of Justice of Alberta
Constitutional Law Branch

4th Floor

9833 - 109 Street

Edmonton, AB T5K 2E8

Nolan D. Steed/Hm Bowron
Ph: (403) 498-3323
Fax: (403) 425-0307

Gowling, Strathy & Henderson
Suite 2600

160 Elgin Street

Ottawa, ON K10 1C3

Henry Brown
Ph: (613) 232-1781
Fax: (613) 563-9869

Ottawa Agents to the Solicitors to the
Interveners, Council of Canadians and
Sierra Legal Defence Fund Society

Gowlling, Strathy & Henderson
Suite 2600 )

160 Elgin Street

Ottawa, ON K10 1C3

Henry Brown
Ph: (613) 232-1781
Fax: (613) 563-9869

Ottawa Agents to the Intervener, the
Attorney General of Alberta



Attorney General of British Columbia
Constitutional and

Administrative Law Branch
Ministry of Attorney General
Province of British Columbia
6th Floor - 1001 Douglas Street
Victoria, BC V8V 1X4

George Copley
Ph: (250) 356-9154
Fax: (250) 356-8875

Attorney General of Quebec
Bureau de Ia couronne

7 Rue Laurier

ler etage

Bureau 1.230

Hull PQ J8X 4Cl1

Martin Lamontagne
Ph: (819) 776-8111
Fax: {(819) 772-3986

Burke-Robertson
70 Gloucester Street
Ottawa, ON K2P 0A2

V. Jennifer MacKinnon
Ph: (613) 236-9665
Fax: (613) 235-4430

Ottawa Agents to the Intervener, the
Attorney General of British Columbia



TABLE OF CONTENTS

PARTI : Page
STATEMENT OF FACTS . . ... i i, 1
A. Introduction . . ... ... ... .. 1

B. Exclusion of the Northwest Territonies

from the National Marketing System . ......... . ... .... ...... 1

C.  Negotiations to Amend the Existing Laws . ..................... 3
PART II

POINTSINISSUE . ... . . e 7
PART III

ARGUMENT .. . e 8

A. Introduction . ... ... . it e e 8

B Standing . . ... ... . e 8

C. Infringement of Section 2(d) of the Charter .. ... ... ... .. ... ... 10

D Infringement of Section 6(2)b) of the Charter .. ... ... .. ... ... 13

E Justification under Section 1 .. ...... ... ... ... ... .o .. 16

F. Remedy . ... i et 18
PART IV

RELIEF SOUGHT .. ... .. . . it 20
PART V |

TABLE OF AUTHORITIES . . ... ... ... . . ... .. . . .., 21

APPENDICES



10

20

30

300080001

PART 1
STATEMENT OF FACTS
A.  Introduction
1. This appeal concerns a unique historical configuration of events that has

resulted in the exclusion of the residents of the Northwest Territories from the national

supply management system for eggs.

2. This singular factual matrix arises from one salient point. At the time the
Appellant commenced its legal actions against the Respondents, and to this day, residents
of the Northwest Territories cannot, under the legal regime that governs the egg marketing
system, market eggs produced in the Northwest Territories in interprovincial trade. As
Madame Justice Hunt observed of the Respondents: “in contrast to producers in other parts
of the country, they are unable to pursue their livelihood because they wish to engage in it

in the Northwest Territories.”

Appeal Case, Vol. VI, Tab 40, 1394

B.  Exclusion of the Northwest Territories from the Marketing System

3. This exclusion is rooted in the historical origins of the supply management for
eges. |
4, In 1972, pursuant to the Farm Products Marketing Agencies Act (the “Act”),

S.C. 1970-71-72, c. 65 (now the Farm Products Agencies Act, R.S. 1985, c. F-4; Appendix
“17), the Canadian Egg Marketing Agency Proclamation, C.R.C., c. 646, (the
“Proclamation”; Appendix “2”) was issued. Under the Proclamation the Canadian Egg
Marketing Agency (“CEMA”) was established and a plan for the marketing of eggs from

domestic hens was brought into being.
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5. Under this marketing plan, quotas were allocated for each of the ten provinces
based on each province’s egg production in the years 1967 to 1971. During this period there

was no production in the Northwest Territories.

Appeal Case, Vol. ITI, Tab 15, 547

6. The entire legislative framework for supply management of eggs reflects the
historical origin of the marketing plan. Participation is limited to the boards and commodity
boards of the ten provinces that were the original beneficiaries of the plan. Quotas are

allocated only to those jurisdictions.

Proclamation, s. 1; Part I, s. 1; The Canadian Egg Marketing

Quota Regulations (“Quota Regulations™), SOR/86-8, s. 2

(Appendix “3”), Canadian Egg Marketing Levies Order,

SOR/83-843, s. 2 (“Appendix “4”); Proclamation, Part 1I,
. Table; Quota Regulations, Schedule

7. No producer can market eggs in interprovincial or export trade without a

federal quota and a licence.

Quota Regulations, s. 4, The Canadian Egg Licensing
Regulations, 1987, SOR/87-242, ss. 3 and 4 (Appendix “5")

8. The effect of the Proclamation, the Quota Regulations, and the Licensing
Regulations (the “regulatory scheme”) is to require Northwest Territories egg producers to
possess quotas and licences to market eggs in interprovincial and export trade while denying

them any way of legally obtaining such quotas.

9. The learned Trial Judge, Mr. Justice de Weerdt, found that in order for a quota

to be allocated to the Northwest Territories, the Proclamation and the Quota Regulations
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would have to be amended. Madame Justice Hunt stated that the “evidence suggests that

there would also have to be an amendment to the federal-provincial agreement”.

Appeal Case, Vol. VI, Tab 40, 1394

10. Egg production has been carried on in the Northwest Territories since 1987.

Yet the status quo inherited from 1972 is preserved in legal amber.

Appeal Case, Vol. III, Tab 15, 555
C. Negotiations to Amend Existing Laws

11. The history of negotiations over the last thirteen years is not relevant to the
actions launched by the Appellant against the Respondents. These actions involve
enforcement of the existing regulatory framework. The possibility that this framework may
be amended at some future date is irrelevant to the constitutionality of the regulatory scheme

that existed when the acts the Appellant complains of in its Statements of Claim occurred.
Appeal Case, Vol. I, Tab 2 and 3, 1-10

12. Madame Justice Hunt’s comments on the lack of progress in negotiations are

apropos:

CEMA says a process is in place to allow the Northwest Territories
into the scheme and that, in effect, the courts ought not to interfere with
that process. But, for whatever reason, that process has not worked,
through no fault of the Respondents. This is almost like saying that
courts should not interfere with legislation that infringes Charter rights,
because a process exists for changing the legislation. Such an argument
woitld be, to say the least, cold comfort to the offended party and a
totally unacceptable response to a Charter breach.
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Appeal Case, Vol. VI, Tab 40, 1435

13. However, the Appellant has made statements of fact with respect to the

negotiations which require explanation or clarification.

14, On April 18, 1984, Mr. James Britton, then Deputy Minister of the Department
of Economic Development and Tourism in the Government of the Northwest Territories,
wrote to Mr. Jean Brassard, then General Manager of CEMA, to indicate that the
Government of the Northwest Territories wished to pursue an egg quota for the Northwest

Termritories that would enable egg producers in the Northwest Territories to ship eggs into the

provinces.

Appeal Case, Vol. IV, Tab 17, 629

15. In a letter dated September 4, 1984, Mr. Brassard replied that based on the
existing regulatory framework “the Agency was not legally authorized to allot quotas to

producers in the Northwest Territories.” Mr. Brassard further stated that:

Any authorities to consider your request can only be given to the
Agency by an amendment to the existing Federal-Provincial Agreement
on Eggs and a subsequent amendment made by the Governor in
Council to the Agency’s Proclamation,

Appeal Case, Vol. IV, Tab 17, 632.

16. In the thirteen years since the initial approach of the Government of the
Northwest Territories to CEMA there has been no agreement on the terms of the Northwest

Territories entry into the egg marketing system.

17. The main obstacle to an agreement has been the difficulty in reaching an
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agreement on the level of quota that would be allocated to the Northwest Territories.

Appeal Case, Vol. I, Tab 14, 120-129

18. In Paragraph 32 of its Factum, CEMA also claims that a second stumbling
block has been “the clandestine interprovincial egg marketing activities carried out by the
Respondents, in breach of an informal agreement with the Government of the Northwest

Territories to limit production”.

19, The only evidence CEMA adduces of this is testimony from Mr, John Colford
of the “chilling effect” of these marketing activities. Yet close examination of Mr. Colford’s
testimony shows that Mr. Colford was not testifying as to the actual effect of any marketing

on negotiations but rather to his concerns about the possible effects of such marketing.

Appeal Case, Vol. II, Tab 14, 279-280

20. In addition, it should also be noted that the assertion in Paragraph 29 of the
Appellant’s Factum that the negotiations were being conducted “on the premise that a quota
system will be put into place in the Northwest Territories from which federal quota will
automatically flow after the Government of the Northwest Territories establishes an egg
board and puts into place territorial quota controls” is contrary to the integrated and dove-

tailing nature of the supply management system.

21, It is illogical to speak of federal quota flowing from a quota system put in place
in the Northwest Territories as it is not within the jurisdiction of the Northwest Territories
to regulate interprovincial trade. The essence of the national system is the complementary
implementation of quotas and regulatory measures by each government to bridge the division

of powers between governments. This means that concurrent federal and territorial action is
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22, In 1991, the Legislative Assembly of the Northwest Territories enacted the
Agricultural Products Marketing Act (Appendix “6"). This statute was assented to on July
7, 1991 but has not yet been proclaimed into force. It provides for the establishment of a
producer board and a territorial marketing plan. This legislation will be proclaimed into force

if the Northwest Territories receives a global allocation.

Appeal Case, Vol. III, Tab 15, 553

23. Both courts below rejected CEMA’s assertion that the Govermnment of the
Northwest Territories had to first establish a marketing regime before receiving federal quota.
The learned Trial Judge Mr. Justice de Weerdt concluded that it is premature to proclaim
Northwest Territories Legislation in force until CEMA’s proclamation is amended to provide

appropriately for inclusion of the Northwest Territories...in the regulatory scheme.”

Appeal Case, Vol. VI, Tab 38, 1368 and Tab 40, 1437
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PART II
POINTS IN ISSUE
24, The issues raised by this Appeal will require a determination of whether the

unanimous Court of Appeal of the Northwest Territories erred in upholding the Trial Judge’s

decision that;

a) granted “public interest” standing or any other form of standing to the

Respondents;

b) found that the regulatory scheme infringed Sections 2(d) and 6 of the Charter
and that such infringements were not saved by Section 1;

c). crafted a remedy that exempted egg producers in the Northwest Territories

from the regulatory scheme.
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PART 111
ARGUMENT
A.  Introduction
25. The facts show that persons wishing to market Northwest Territories produced

eggs are legally shut out of the national association that is devoted to integrated management

of the Canadian egg market.

26. This is inequitable. It is, as Madame Justice Hunt noted, “the very fact of its
inequitableness, to one part of the country, that brings these parties to court.”

Appeal Case, Vol. VI, Tab 40, 1437
27. It is the position of the Intervener that the Court of Appeal of the Northwest
Territories did not err in upholding the judgement of the learned Trial Judge, Mr. Justice de

Weerdt.

B. Standing

28. Madam Justice Hunt was “unable to say that the trial judge erred in granting
standing”. She noted, in particular, that this was a matter within the discretion of the trial
judge.

Appeal Case, Vol. VI, Tab 40, 18
29, CEMA appears to argue in Paragraphs 41 to 50 of its Factum that it was an

error to grant standing to the Respondents as:
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a) There are no individuals whose Charter rights could be affected by the
regulatory scheme;

b) Public interest standing was not properly granted because the Respondents are
Defendants in the within matter; they are defending their own rights and not

those of others; and because they are corporations claiming Charfer rights.

30. The Intervener adopts the arguments set out in Paragraphs 39 to 42 of the
Respondents’ Factum for concluding there are individuals involved in the actions and there
was an agreement among counsel that for the purposes of a determination of the

constitutional issues it would be assumed the issues were properly before the Court.

31. In terms of the granting of public interest standing, the factors put forward by
CEMA do not address the three key elements of the test for public standing as enunciated
by this Honourable Court (a serious issue concerning the invalidity of legislation, a party
showing genuine interest in the issue or that it is directly affected by it, and no other
reasonable and effective manner in which the issue may be brought before a court), These

requirements are, as found by both levels of Court below, met by the Respondents in this

case.
Minister of Justice (Can.) v. Borowski [1981] 2 S.C.R. 575, at
598 (Joint Book of Authorities Vol. II, Tab 18)

32. The granting of public interest standing in this case fulfills its central purpose

which is to prevent the “immunization of legislation or public acts from any challenge” while

preserving judicial resources.

Canadian Council of Churches [1992] S.C.R. 236 at 252 (Joint
Book of Authorities, Vol. II, Tab 5)
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C. Infringement of Section 2(d) of the Charter

33. Madame Justice Hunt found that the regulatory scheme infringed section 2(d)
of the Charter as the scheme breached the second category of Mr. Justice MclIntryre’s
framework set out in Reference Re Public Service Employee Relations Act (Alta.), [1987] 1
S.C.R. 313 (Joint Book of Authorities Vol. IV, Tab 38). She also concluded that she was
“not convinced that the impugned scheme would not fall afoul of freedom of association, as

described in categories one and three” of Mr. Justice McIntryre’s scheme.

34, Freedom of association under the first category of this scheme is limited to the
right to associate with others in commeon pursuits or for certain purposes with neither the
objects nor the actions of the group being protected. Under the second category, freedom of
association concerns the freedom to engage in activities that are constitutionally protected
for the individual. The third category provides protection for individuals doing together what
they may lawfully do alone.

35. As the Intervener understands CEMA’s argument, the Court of Appeal is said

to have erred in:

a) Identifying the Respondents’ exclusion from the marketing system as a
question of association and not as merely an activity of an association that

would not be protected by freedom of association;

b) According constitutional status to a mere commercial activity and in effect
constitutionalizing a right to freedom to trade in defiance of established legal

precedents;

<) Opening regulatory authority to attacks based on constitutional protection of

commercial activity.
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36. The Court of Appeal held that in the unique circumstances of this case the
activity to be regulated and the element of association were the same. Fundamentally, one
cannot market without associating with others. CEMA, in Paragraph 61 of its Factum, puts
forward the definition of “marketing” taken from the Regulatory Scheme in arguing that
individuals can market by themselves. Yet the activities encompassed by the notion of

“marketing” are premised on a relation between two parties.

37. Freedom of association, therefore, is properly invoked by the Respondents as
it is the very fact of their being able to associate, as opposed to the purpose of the
association, that is precluded by the Regulatory Scheme.

38. CEMA also argues that a right to freedom of contract is being
constitutionalized. This misconstrues the essence of the entire case. The Respondents, as
stated in Paragraph 67 of their Factum, seek only to associate with other traders “in the same
way” as those traders can lawfully associate with each other. This means joining the
regulatory club and taking on the obligations of the regulatory scheme as well as enjoying
the benefits of regulation. This 1s far from a broad constitutionalization of the right to trade.

39. Indeed, the exclusion of the Respondents from the national egg marketing
scheme offends the fundamental purpose of section 2(d). As Mr. Justice McIntyre observed
in the Public Service Reference, at 393: ‘

Freedom of association is one of the most fundamental rights in a free
society. The freedom to mingle, live and work with others gives
meaning and value to the lives of individuals and makes organized
society possible.

40, In discussing the legal precedents in Paragraph 58 of its Factum, CEMA fails
to specifically address the careful analysis conducted by Madame Justice Hunt in discussing
R. v. Skinner, [1990] 1 S.C.R. 1235 (Joint Book of Authorities, Vol. IlI, Tab 33) and Milk
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Board v. Clearview Dairy Farms Inc. (1986), 69 B.C.L.R. (C.A.) (Joint Book of Authorities,
Vol. I, Tab 17).

41. With respect to Professional Institute of the Public Service of Canada v. NWT
(Commissioner), {1990] 2 S.C.R. 367 (Joint Book of Authorities, Vol IlI, Tab 25), this case
is distinguishable insofar as the issue pertained to collective bargaining, an activity carmried
on by the Professional Institute. In the unusual facts of the instant case one cannot separate

the association from its activities.

42, CEMA’s final argument is that regulatory systems will be vulnerable to
assaults if the Respondents’ arguments are adopted. This is not accurate. The Court of
Appeal was faced with an unusual fact situation in which an entire jurisdiction was excluded
from the parameters of an association. Moreover, the Respondents merely wish to join the

national association and not to undermine it.

43, Indeed, to uphold the exclusion of the Respondents from the national scheme
undermines the very purpose of the regulatory scheme and detracts from the national scope
of building a truly effective co-operative regulatory mechanism.

44, This is also reflected in the role freedom of association has in relation to other

Charter rights, more specifically, to the mobility rights of an individual.

45. In Paragraph 60 of its Factum, CEMA deals with this third category of
protection as set out by Mr. Justice McIntryre. CEMA does not explain, however, why
freedom of association should not be used to promote the legitimate Charter values

guaranteed by s. 6.

46. Thus, it is submitted that CEMA has failed to demonstrate how the Court of
Appeal erred in finding the Regulatory Scheme infringed s. 2(d) of the Charter.
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D. Infringement of Section 6(2)(b) of the Charter

The unanimous Court of Appeal found that the exclusion of the Respondents

from the national supply system infringed s. 6(2)(b) of the Charter and was not saved by s.

47.
6(3)(a).
48.
a)
b)
©)
49.

CEMA argues that the Court of Appeal erred in:

“virtually ignoring” the Reference Re Agricultural Products Marketing Act,
[1978] 2 S.C.R. 1178 (the “Egg Reference™) (Joint Book of Authorities, Vol.
IV, Tab 37); a case that CEMA argues resolves the constitutionality of the
Regulatory Scheme;

holding that CEMA’s contention that the gravamen of s. 6(2)(b) is to make

province of residence a criterion of exclusion was too narrow:

misinterpreting the role of s. 6(3)(a) as a savings clause and misconstruing the

definition of “discrimination”.

The Court of Appeal carefully considered the Egg Reference case but found

it was of little assistance as this Honourable Court did not have before it the facts of the

instant case, that is, the total exclusion of a Canadian jurisdiction from the egg marketing

scheme. Contrary to CEMA’s assertion in Paragraph 68 of its Factum, the complaint of the

challengers here could not be more different than the complaint of the challengers in the Egg

Reference case.

50.

Moreover, the £gg Reference case was a pre-Charter case in which this

Honourable Court dealt with division of powers issues.
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51. CEMA does not address these concerns in its Factum. Indeed, the thrust of
CEMA’s argument in Para. 69 to 71 is not directed at the facts of the instant case at all, the
exclusion of the Northwest Territories from the regulatory scheme, but at a defence of the

co-operative federal-provincial scheme as a whole.

52. The Egg Reference is relevant in one respect. Chuef Justice Laskin adopted the
view that s. 121 of the Constitution Act, 1867 was meant to preserve a free flow of trade
regulated in subsidiary features which are incidents of the trade. Trade regulation in its

essence and purpose related to provincial boundaries was prohibited.

Egg Reference, 1268

53. Regulation in relation to provincial boundaries is only valid in relation to the

incidental features of the scheme, the terms of trade.

54. From the perspective of the Northwest Territories, the effect of the exclusion
is a prohibition of trade on the basis of provincial boundartes, not regulation of the incidents

or terms of trade.

55. The learned Trial Judge concluded that “radical amendment” is required to the
regulatory scheme if it “is no longer to be seen as violating the spirit, if not the ancient letter
of s. 121" of the Constitution Act, 1867.

Appeal Case, Vol. VI, Tab 38, 1360

56. CEMA also, in Paragraph 72, fails to address the Court of Appeal’s analysis
of MacKinnon v. Canada (Fisheries and QOceans) (1987), 1 F.C. 490 (T.D.) (Joint Book of
Authorities, Vol. II, Tab 14) and Re Groupe des Eleveurs and the Chicken Marketing Agency
(1984), 14 D.L.R. (4th) 151 (F.C.T.D., Joint Book of Authorities, Vol. IV, Tab 36}.
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57. In Paragraphs 73 and 74 CEMA argues that the Court of Appeal erred in not
concluding that the “gravamen of s. 6(2)(b) 1s making province of residence a criterion of
exclusion”. To limit the role of s. 6(2)(b) to preventing non-residents of a province from
being treated less favourably than residents would fall short of giving a liberal and generous
interpretation to s. 6(2)(b) to ensure its purpose is achieved.

58. This purpose was enunciated by Mr. Justice La Forest in Black v. Law Society
of Alberta [1989] 1 S.C.R. 591, at 612 (Joint Book of Authorities, Vol. I, Tab 3):

Inhering in citizenship is the right to reside wherever one wishes in the
country and to pursue the gaining of a livelihood without regard for
provincial boundaries....Like other individual rights guaranteed by the
Charter, it must be interpreted generously to achieve its purpose to
secure to all Canadians and permanent residents the rights that flow
from membership or permanent residency in a united country.

59. To read s. 6(2)(b) narrowly would, ironically, exclude national schemes of
economic co-operation such as national egg marketing from the protection of the economic

mobility provision of the Charter.

60, CEMA also argues in Paragraph 76 that the Court of Appeal erred in
misconstruing s. 6(3){(a). CEMA does not elaborate on how the way the Court of Appeal
phrased the sectton or used it as a “saving” clause affected its decision or why s. 6(3)(a) is

thereby rendered “meaningless”.

61. Similarly, CEMA attempts to transport the s. 15 concept of “discrimination”
into s. 6. That was a concept developed in 5. 15 to prevent stereotyping and protect personal
dignity. It has limited relevance to the purposes of s. 6 that are related to personal mobility

within a common union.
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62. As Madame Justice Hunt concluded, the “facts here fall entirely within the
notion of s. 6(2)(b) articulated in Black.” The Respondents are barred from pursuing their
livelihoods, in that they cannot market their eggs across the border of the Northwest
Temitories into other Canadian jurisdictions. The ultimate effect is to preclude egg producers
from moving to, locating and operating egg production facilities in the Northwest Territories,

the product of which can be marketed in interprovincial trade.

Appeal Case, Vol. VI, Tab 40, 1429

63. Section 6(3)(a) does not save the laws under challenge as the effect of these
laws is to discriminate on the basis of province of residence. Residents from the Northwest
Temitores cannot apply for a quota because, under the existing regulatory scheme, no quota

is or can be legally allocated to that jurisdiction.
D.  Justification under Section 1

64. The Court of Appeal found that the three part test of R. v. Oakes [1986] 1
S.C.R. 103 (Joint Book of Authorities, Vol. III, Tab 31) had not been met and that the
excluston of the Northwest Territories from the regulatory scheme was not justified under
s. 1.

65. The determining element in the s. 1 analysis in this case 1s what constitutes the

“limit” which must be justified under s. 1.

66. Only the regulatory scheme and the exclusion of the Northwest Territories

from it is under challenge and not the entire supply management system.
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67. As Madame Justice Hunt concluded, the proper question to ask is whether the

exclusion of the Northwest Territories from the marketing scheme can be justified.

Appeal Case, Vol. VI, Tab 40, 1434

68. CEMA has never explained how a scheme that specifically excludes part of
Canada serves the Canada-wide aspirations of the marketing system today. There is a
disjunction between the historical anomaly contained in the regulatory scheme and the
objectives of the overall federal-provincial system. Consequently, there can be no pressing
and substantial objective when the limit that CEMA seeks to justify inherently contradicts

the objectives of supply management as a whole.

69. Similarly, in terms of the first test for proportionality, there can be no rational
connection between the exclusion of the Northwest Territories and the use of historical
production/marketing patterns to allocate quota. Exclusion is not necessitated in order to

achieve the broader goals of the system.

70. It is also impossible to talk of minimal impairment when the effect of the
exclusion of the Northwest Territories is a total prohibition of interprovincial trade of eggs

produced in the Northwest Territories.

71. It is submitted that there is no proportionality between the exclusion of the
Northwest Territories from the supply marketing system and the objectives of a stable
industry and of an equitable allocation of quota. Indeed, the objectives of the system as a

whole mandate the inclusion of the Northwest Territories in the supply management system.

72. In Paragraph 93(c) CEMA asks whether it will vindicate the values and
purposes of the Charter to find that the impugned laws do not satisfy the proportionality test.
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73. Chief Justice Dickson in R. v. Oakes, at 139 stated that in every case courts
“will be required to balance the interests of society with those of individuals and groups™ in

assessing proportionality.

74. It is submitted that Canadian society, the people of the Northwest Territories
and the Respondents have a common interest in the inclusion of the Northwest Territories
in the supply management system and that any exclusion is detrimental to both societal and

individual interests.
F. REMEDY

75. The Court of Appeal found that the learned Trial Judge’s remedy was
appropriate and faithful to the principles expressed by this Honourable Court in Schacter v.
Canada [1992] 2 8.C.R. 679 (Joint Book of Authorities, Vol. IV, Tab 41).

76. CEMA claims that the Court of Appeal erred in:

a) Leaving intact a remedy that is disproportionate to the Charter infringement

and destructive of national supply management systems;

Ao

b)  Not suspending any limited declaration of invalidity.

77. There is no actual evidence before this Court of any detrimental effect from
the marketings of the Respondents. As pointed out by both Courts below, production from
the Northwest Teritories is minuscule compared to national egg production. As well, there
is no evidence of any effect on other supply management systems. Indeed, as the
Respondents point out in Paragraph 117 of their Factum, other supply management systems

have adapted to changing times and have mechanisms to allow for non-signatories.
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78. In contrast, the Respondents are faced with a total prohibition of their
interprovincial trade.
79. The remedy crafted by the Trial Judge is a balanced approach to ensuring

protection for Charter rights while preserving the supply management system.

80. To suspend any declaration of invalidity would be to restore the inequity that
brought the parties to court. Given the lack of progress over last thirteen years, without the
guidance and direction of this Honourable Court there is little likelthood of the Northwest
Territories becoming a member of the supply system. Yet inherent in the decisions of the
Courts below was a vision of Canada as one economic union, where the residents of the
Northwest Territories may associate with other citizens of Canada in pursuing their

livelihood across provincial and territorial boundaries.
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PART IV
RELIEF SOUGHT
81. The Commissioner of the Northwest Territories, as represented by the Attomey

General of the Northwest Territories, respectfully requests that the appeal be dismissed.

ALL OF WHICH IS RESPECTFULLY SUBMITTED THIS _l6 ™ DAY OF MAY, 1997.

//M

Tames G) McConnell
N~

AT T s T

(I_Eliiayeth J. Stewart

Solicitors for the Intervener, the Commuissioner of
the Northwest Territories as Represented by the
Attorney General of the Northwest Territories
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receipt thereof, or, if Parliament is not then
sitting, on any of the first fifteen days next
thereafter that cither House of Parliament is
siting. 1970-71-72, c. 635, 5. 16.

PARTII

FARM PRODUCTS MARKETING
AGENCIES

Establishment

16. (1) The Governor in Council may. by
proclamation, establish an agency with powers
relating to any farm product or farm products
the marketing of which in interprovincial and
export trade is not regulated pursuant to the
Canadian Wheat Board Act or the Canadian
Dairy Commission Act where the Governor in
Council is satisfied that a majority of the
producers of the farm product or of each of the
farm products in Canada is in favour of the
establishment of an agency.

(2) The Governor in Council, in order to
determine whether a majonty of producers of a
farm product are in favour of establishing an
agency, may request that each province camry out
a plebiscite of those producers.

{3) Every agency established pursuant to this
Act 15 a body corporate.
R.5. 1985, c. F4. 5 16, 1993, ¢ 3, 5. 13(F}.

17. (1) A proclamation establishing an
agency shall
{a} designatz the farm product or farm

products in relation to which the agency may
exercise its powers and indicate whether those
pawers may be exercised in relation 10

(i} any such product or products 10 the
extent that it is or they are grown or
produced anywhere in Canada. or
{it) any such product or products to the
extent that it is or they are grown or
produced in any region of Canada desig-
nated in the proclamation. or in any such
region and anywhere in Canada outside that
region for shipment inte that region in
interprovincial trade and npot for export:
(b) designate any of the powers set out ip
section 22 that are not vested 1n the agency;
(c) set out the terms of any marketing plan
that the agency is empowered to implement;

00024

Farm Products Agencies

sidge pas, dans les quinze premiers jours de
séance uitéreurs de 1'une ow 'autre chambre.
1970-71-72, ch. 68, art. 16.

PARTIEII

OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Création

16. (1) Le gouverneur en comsetl peut, par
proclamation, créer un office compétent pour
des produits agricoles dont la commercialisation
sur fes marchés inierprovincial et d’exportation
nest pas réglementée par la Loi sur la
Commission canadienne du blé ou la Loi sur la
Commission canadienne du lait, lorsqu'il est
convaincu que la majorité des producteurs, au
Canada, des produtts en question est en faveur
d’une telle mesure.

{2} Le gouverneur en conseil peut, pour
déterminer si la majorité des producteurs d'un
produit agricole est en faveur de la création d'un
office, demander 2 chaque province de procéder
3 un référendum auprés de ces producteurs.

(3} Les offices créés en application de la
présente loi sont des personnes maorales.

L.R. (1985}, ch. F4, art. 16; 1993, ¢h. 3, art. 13(F).

17. (1) La prociamation portant création d'un
office doit :

a) désigner le ou les produits agrcoles
ressortissant 4 ['office et indiquer si celui-o
peul exercer ses pouvoirs :

(i) soit A I'égard de ce ou ces produits,
dans la mesure o ils sont cultivés ou
produits en guelque lieu du Canada que ce
S0iL,

(ii) soit & l'égard de ce ou ces produits
dans la mesure o ils sont culivés ou
produits dans une région du Canada
désignée dans la proclamation, ou a la fois
dans une telle région et loute autre partie
du Canada d'oi ils sont expédiés vers
celle-ci dans le cadre du commerce
interprovincial et non pour expornaton;

b) préciser toui pouvolr prévu i l'article 22
qui n'est pas conféré a I'office;

Part i1
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(d) state the corporale name of the agency
and the place within Canada where the head
office of the agency is situated; and

(e) fix the number of members of the agency,
which shall be not less than three and not
more than sixteen at least a majority of whom
shall be primary producers, and provide for
the manner of appointment of members and
temporary substitute members and the term of
their appointment if the manner and term are
10 be other than as provided in subsection
18(1)

(2) The Govemor in Council may, by

proclamation,

{a) designate any farm product or farm prod-
ucts, in respect of which he is authorized
vnder subsection 16(1) to establish an
agency, as an additional product or products
in relaton to which an agency previously
established ptrsuant to that subsection may
exercise its powers and indicate whether those
powers may be exercised in relation w0

(i) any such product or products to the
exient that it is or they are grown or
produced anywhere in Canada, or

{ii) any such product or products to the
extent that it is or they are grown or
produced in any region of Canada desig-
nated in the proclamation, or in any such
region and anywhere in Canada outside that
region for shipment into thai region in
interprovincial trade and not for export;
(&) vest tn an agency any powers set out in
section 22 that were withheld from it at the
time It was established, and where the
proclamation vests in the agency the power to
implement a marketing plan, the terms thereof
shail be set out in the proclamation;

(¢} amend the terms of a marketing pian that
an agency is empowered to implement or
withdraw any of the powers set out in section
22 that were previously vested in the agency;

{d) change the name of an agency or the
place within Canada where the head office of
the agency is sttuated:

(e) increase or decrease the number of
members of an agency but not so as to
increase the number above sixteen or decrease
it below three; or

(fy provide for the manner of appointment of
members and temporary substitule members
of an agency and a werm of appointment of

Chap. F4

¢) énoncer les modaiités des plans de
commercialisauon que ['office est habilité 2
melwe en GuvIe;

d) préciser la dénomination de I'office et le
lieu de s0n sid¢ge au Canada;

£) fixer le nombre des membres de I'office —
de trois A seize — dont au moins la moitié
doivent étre des producteurs du secteur
primaire, et prévoir, s'ils different de ceux
qu'établit le paragraphe 18(1), le mode de
nomination et la durée du mandai de ces
membres et des suppléants.

(2) Le gouverneur en conseil peut, par

proclamation :

a) étendre la compétence d’un office précé-
demment créé en application du paragraphe
16(1) en désignant un ou piusieurs produits
agricoles supplémentaires pour lesquels il est
lui-méme habilité par ce paragraphe 2
constituer un el organisme, et indiguer si cet
office peut exercer ses pouvoirs :
(i) soit & l'égard d'un ou de plusieurs
produits sembtables, dans la mesure ob ils
sont cultivés ou produits en quetque lieu du
Canada que ce soit,
{ii} soit A !"égard d'un ou de plusicurs
produits semblables, dans la mesure od ils
sont cultivés ou produits dans une région
du Canada désignée dans la proclamation,
ou 3 la fois dans une telle région et toute
aure partie du Canada d'od ils sont
expédiés vers celle-ci dans le cadre du
commerce interprovincial et ron pour
exportation;
b) conférer & un office les pouvoirs énumérés
2 Particle 22 qui Ini étaient refusés au
moment de sa création, en énongant obligatoi-
rement dans la proclamation, s'il s'agit du
pouvoir de mettre en ceuvre un plan de
commercialisation, les modalités de celui-ci;

<) modifter les modalités du plan de commer-
cialisation qu'un office est habilité 2 mettre en
cuvee ou lul retirer 'un des pouvoirs
énumérés a 1'articte 22;

d) modifier ta dénomination d’'un office ou
transférer son sieége en un autre liev au
Canada;

¢) accroitre ou réduire le nombre des

membres d’un office, dans une fourchene de
trois 3 seize:

13
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those members that varies from the manner
and term provided in subsection 18(1) or from
the mamner and term provided in the
proclamation establishing the agency.

(3} A proclamauon referred 10 in subsection
(1} or (2) that designates a farm product other
than tobacco, eggs or poultry or any part of
tobacco, eggs or poultry shall not set out as a
term of the marketing plan that an agency is
empowered to implement any term that would
enable the agency to fix and determine the
quanuty in which any regulated product could
be marketed in interprovincial or export trade by
persons engaged in the marketing thereof.

R.S., 1985, ¢. F4, 5 17, 1993, c. 3, ss. 9, 13(F).

Membership of Agencies

18. (1) The members of an agency shail be
appointed by the Governor in Council to hold
office dunng pieasure, or in suck other manner
including election by producers, and for such
term  as is provided in the proclamation
establishing the agency or in a proclamation
issued under subsection 17(2) in respect of the
agency.

(2) The Governor in Council shall designate
one member of an agency to be the chairman
thereof and another member to be the vice-chair-
man thereof, or may provide for the manner of
such designation in the proclamation establish-
ing the agency.

(3) A person who has reached the age of
seventy years is not eligible to be appointed a
member of an agency and a member thereof
ceases 0 hold office on reaching the age of
SEVEnty years.

(4) If a member of an agency, other than the
chairman, is absent or unable to act, the
Governor in Council may, unless otherwise
provided in the proclamation establishing the
agency. appoinl a temporary substitute member
on such conditions as the Govemnor in Council
prescribes.  1970-71-72, ¢ 65 s 19
1980-81-82-83, ¢. 47, 5. 16.

19. The chairman of an agency shall preside
at meetings of the agency but in the event of the
absence or incapacity of the chairman. or if the
office of chairman is vacani, the vice-chairman

Farm Products Agencies

£ prévoir le mode de nomination ¢t la durée
du mandat des membres d'un office et des
membres suppiéants lorsqu'ils different de
ceux qui sont prévus soit au paragraphe 18(1),
soit dans la proclamation créant |'office.

(3) La proclamation visée aux paragraphes
(1) ou {2), quand clle désigne un produit
agricole autre que le tabac, les eufs ou la

- volaille — ou qu’une parie de ceux-ci —, ne

peut contenir, pour le plan de commercialtsation
qu’un office a le pouvoir d’exécuter, de modahité
permettant A cet office de déterminer en quelle
quantité wn produit réglementé pourra étre
commercialisé sur le marché interprovincial ou
d’exportation par des personnes qui se livrent 4
la commercialisation de ce produit.

L.R. (1985), ch. F-4, ar. 17: 1993, ¢ch. 3, art. 9 et 13(F).

Composirion des offices

18. (1) Les membres d'un office sont
nommés scit par le gouverneur en conseil & titre
amovibie, soit selon le mode — notamment

élection par les productzurs — et pour la durée
prévus par la proclamation créant I'office ou la
proclamation prise aux termes du paragraphe
17H{2).

(2) Le gouvemeur en conseil désigne deux
membres de 1'office comme président et
vice-président de celui-ci respectivement, ou en
prévoit le mode de désignation dans la
proclamation créant 1'office.

(3) La limite d’3ge pour la nomination ou le
mainten 2 un office est de soixante-dix ans.

{4} En cas d’absence ou d'empéchement d'un
membre, 2 'exception du président, le gouver-
neur en conseil pent, sauf disposition contraire

de la proclamation créant 1'office, désigner, aux

conditions gqu’il fixe, un membre suppléant.
1970-71-72, ch, 65, art. 19; 1980-81-82-83, ch.
47, art. 16

19. Le président d'un office préside les
réunions de celui-cii en cas d'absence ou
d'empéchement du président. ou de vacance de
son poste. la présidence est assumée par le
vice-président. 1970-71-72, ch. 65, art. 20.
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of the agency shall act as chairman for the time
being. 1970-71-72, c. 635, 5. 20

20. (1) A member of an agency who devotes
the whole of his time or a portion of his time on
a contnuows basis to the performance of his
duties as a member shall be paid by the agency
a salary to be fixed by the Governor in Council
on the recommendation of the Council, and the
other members of the agency shall be paid by
the agency such fees for attendances at meetings
of the agency or any committze thereof as are
provided by by-law of the agency made pursuant
to paragraph 25{c).

{2) Each member of an agency or of a
consultative or advisory commities of an agency
is entitled 10 be paid by the agency such trave!
and living expenses incurred by him in the
performance of his duties under this Act as are
provided by by-law of the agency made pursuant
to paragraph 25(c). 1970-71-72, ¢. 65, 5. 21.

Objects and Powers

21. The objects of an agency are

{a) to promote a strong, efficient and
competitive  production and  marketing
industry for the regulated product or products
in relation to which it may exercise its
powers; and

() 1o have due regard to the interests of
producers and consumers of the regulated
product or products. 1970-71-72, ¢. 65, 5. 22.

22. (1) Subject 1o the proclamation by which
it 1s established and to any subsequent
prociamation altering its powers, an agency may

(a) purchase any reguizted product in relation
to which it may exercise its powers and any
farm product. wherever grown or produced
that is of the same kind as the regulated
preduct in relation to which it may exercise
iis powers. and package, process. store. ship,
insure, export of sell or otherwise dispose of
any such product purchased by it;
(b} impiement a marketing plan the terms of
which are set out in the proclamation
establishing it or in any subsequent prociama-
tion issued under subsection 17(2) in respect
of it
(c) prepare and submut to the Council
(i) a marketing pian. if it is not empowered
to implement a marketing plan. or

20. {1} Les membres qui exercent leurs
fonctons 3 temps plein ou 2 temps partel
reoivent de Toffice le traitement fixé par le
gouverneur en conseil sur proposition du
Conseil; les autres membres de 1'office, qui ne
font qu’assister & ses réunions ou A celles de ses
comités, recoivent les jetons de présence prévus
par réglement administratif pris en application
de I'alinéa 25¢).

(2y Les membres d'un office ou d'un comité
consultaif d'un office sont indemnisés par ce
dernier, conformément au réglement administra-
tif pris en application de l'alinéa 25c}, des frais
de déplacement et de séjour engagés dans
I'exercice de leurs fonctions en application de la
présente loi. 1970-71-72, ch. 65, art. 21.

Mission et pouvoirs

21. Un office a pour mission :

a} de promouvoir la production et la commer-
cialisation du ow des produits réglementés
pour lesquels il est compétent, de fagon 2 en
accroitre |'efficacité et fa compétritivité:

b) de veiller aux intéréts tant des producteurs
gue des consommateurs du ou des produits
réglementés. 1970-71-72, ch. 65, art. 22,

22. {1} Sous réserve de la proclamation le
créant et de toute prociamauon ultérieure
modifiant ses pouvoirs, I'office peut :

ay acheter tout produit réglementé pour lequel
il est compétent et tout produit agncole,
indépendamment de sa provenance. similaire
a celui-ci et les emballer, transformer.
enreposer. expédier, assurer, exporier ou
vendre, ou faire toute autre opération 2 leur
égard;
&) exécuter le plan de commercialisation dont
les modalités sont énoncées dans la prociama-
ton le créant ou dans toute proclamation
ultérieure prise en application du paragraphe
172
c) préparer et soumetwre au Conseil, §'il
I'estime judicieux pour la réalisation de sa
mission ;
(i) soit un plan de commercialisation, si
son mandat onginal n'en comporte pas,

15
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{(ii} any amendments o the marketing plan
that the agency is empowered to imple-
ment,

that it considers appropriate for the attain-
ment of its objects;

(d) undentake and assist in the promotion of
the consumption and use of any regulated
product in relation to which it may exercise
its powers, the improvement of the quality
and variety thereof and the publication of
information in relation thereto;

(¢) designate bodies through which any
regulated product in relation to which it may
exercise its powers or any varety, class or
grade of any such product shall be marketed
in interprovincial or export trade;

() where it is cmpowered to implement a
marketing plan, make such orders and regula-
tons as it considers necessary In connpection
therewith, but all such orders and regulations
shall, in the case of orders and regulations
that are of a class to which paragraph 7(1){d}
is made applicable, be submitted 10 the
Councii before the making thereof, and in any
other case, be submitted to the Council
either before or after the making thereof
and

(i) any order or regulation that is submutted
to the Council before the making thereof
and that is thereafter made before the
Council approves the order or regulation is
of no force or effect, and

(ii) any order or regulation that is sub-
mitted to the Council after the making
thereof and that is set aside by order of the
Council thereupon ceases te be of any force
or cffect;

(z) by order, require any perscn designated
by it who is engaged in the markeung of any
regulated product in relabon 1o which it may
exercise its powers, or any person who is a
member of a class of persons designated by it
and who is so engaged, to deduct from any
amount payable by him 10 any other person
engaged in the production or markeung of the
regulated product any amount payabie (o the
agency by the other person by way of licence
fees, levies or charges provided for in any
marketing plan that the agency 1s authonzed
10 implement and to remit all amounts so
deducted to the agency;

00028
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(ii) soit des modifications du plan de
commercialisation prévu par son mandat:

d) encourager, directement ou indirectement,
la consommation et 'utilisation de tout
produit réglementé pour lequel il est compé-
tent, l'amélioration de sa qualid et la
multiplication de ses variétés, ainsi que la
publication de toute information le concernant:

¢) désigner les organismes chargés de com-
mercialiser le ou les produits régiementés
pour lesqueis il est compétent, ou toule
varété, classe ou qualité de ces produits, sur
le marché interprovincial ou d’exportation;

A prendre les ordonnances et réglements qu'il
considdre nécessaires a I'exécution du plan
de commercialisation qu'il est habilité 2
meltre en ceuvre, aprds les avolr soumus au
Conseil, lorsqu’ils refévent d'une catégorie 2
laguetle I'alinéa 7(1)d) est applicable. ou,
dans tout autre cas, soit aprds soit avanl leur
présentation au Conseil, étant entendu que .

(i) les ordonnances et riglements soumis
au Conseil avant leur prise sont sans effet
s'ils somt pns avant approbation  par
celui-ct,

(ti} les ordonnances et réglements soumis
au Conseil aprés leur prise sont inopérants
3 compter de leur annulation, le cas
échéant, par ordonnance du Conseil;

2} par ordonnance, exiger des personnes
désignées par lui ou des personnes faisant
partie d'une catégorie désignée par lui et se
livtant 3 la commercialisation d'un produit
réglementé pour lequel il est compétent
qu'elles déduisent de toute somme payable
par clles 3 ene autre personne s¢ livrant 2 la
production ou 3 la commercialisation de ce
produit réglementé le montant payable 2
I'office par celle-ci au titre des fras de
licence, taxes ou prélévements prévus dans
tout plan de commercialisation qu'il est
habilité 3 mettre en ceuvre, et gu'elles lui
remettent les montants ainsi déduits;

kY procéder 2 toutes opérations sur un bien
immeuble, notamment i"acheter, le prendre 2
bail ou ["acquénir d'autre fagon, le grever d'un
nanussement ou d'une hypothéque, ou le
vendre:

) éuablir des succursales ou avoir des
mandataires au Canada ou 2 I'étranger;

/) dépenser les sommes regues par lui dans le
cadre de son mandat au titre des frais de
licence, taxes ou prélévements payés par des

Part II
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(h) purchase, fease or otherwise acquire and
hold. pledge, mortgage, hypothecate. sell or
otherwise deal with any real property:

(i) establish branches or employ agents in
Canada or elsewhere:

(/) expend any money received by it through
the conduct of its operations, whether by way
of licence fees, levies or charges paid by
persons engaged in the production or market-
ing of any regulated product in relation to
which it may exercise its powers or
otherwise;

(k) invest any money in its possession of
control that in its opinton is not immediately
required for the purposes of its operations, in
securities of or guaranteed by the Government
of Canada and sell any secunities so acquired
by it and reinvest the proceeds thereof or any
part therzof in like manner;

() borrow money on the credit of the agency
and on the security of any regulated product
or other property heid by i;

(m) undertake to advertise and promote and
do research into new markets for the
estabiishment of greater saies; and

{n} do all such other things as are necessary
or incidental to the exercise of any of is
powers or the camrying out of any of its
functions under this Act.

(2) An agency may perform on behalf of a
province any function relating to intraprovincial
trade in any regulated product in relation to
which it may exercise its powers that is
specified in an agreement entered into pursuant
to section 31.

(3) An agency may, with the approvai of the
Govemor in Ceuncil. grant authority 1o any
bedy, authorized under the law of a province 1o
exercise powers of regulatton in relation to the
marketing locally within the province of any
regulated product in relation to which the
agency may exercise its powers, to perform on
behalf of the agency amy function relating (o
interprovincial or expori trade in the regulated
product that the agency 15 authorized to perform.

RS, 1985 c. F4,5 22, 1993, ¢. 3.5 13(F)

23. (1) A marketing plan. to the extent that it
allocates any production or markeung quota Lo
any area of Canada, shall allocate that quota on
the basis of the production from that area n
relation to the total productton of Canaga over a
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personnes se livrant & la production ou 2 la
commercialisation de tout produit régiementé
pour lequel il est compérent;

k) investit dans des valeurs émises ou
garanties par le gouvernement du Canada les
sommes en sa poOSsession ou  sous  sa
responsabilité qui, & son avis, pe sont pas
immédiatement nécessaires i son foncticnne-
ment, ¢t vendre les valeurs ainsi acquises par
lui puis réinvestir de la méme maniére tout ou
partie du produit de !a vente;

{} emprunter sur son crédit et suk la garantie
de tout produit réglementé ou autre bien en sa
possession;

m) faire de la publicité et des érudes pour
découvrir de nosveaux marchés et promouvoir
la recherche en vue d'accroitre les ventes.

n) prendre foute autre mesure qu'il estime
utile pour la réalisation de sa mission dans le
cadre de la présente loi.

(2} L'office peut. au nom d'une province,
exercer, en matidre de commerce intraprovincial
d’'un produit réglementé pour lequei il est
compétent, toute fonction spécifiée dans un
accord conclu en application de I'article 3].

(3) L'office peut, avec ['approbation du
gouverneur en conseil, autoriser un organisme,

habilité par la législation d'une province 2.

exercer des pouvoirs réglementaires en ce qui
concerne la commercialisaton locale dans la
province d’un produit tégiementé pour lequel il
est compétent, & remplir, en son nom, ioute
fonction qui lui est attribuée en matiére de
commerce interprovincial ou d’exportauon de ce
produit.

L.R. (1985), ch. F-4, art. 22; 1993, ¢h. 3. an. 13(F).

23. (1) Les quotas de production ou de
commercialisation éventuellement fixés par un
plan de commercialisation pour une région du
Canada doivent correspondre & la proportion que
représente la production de cette région dans ia
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period of five years immediately preceding the
effective date of the marketing plan.

(2) In allocating additional quotas for antici-
pated growth of market demand, an agency shall
consider the principle of comparative advantape
of producton. 1970-71-72, c. 65, 5. 24.

General

24. An agency may employ such officers and
employees as it considers necessary for the
proper conduct of its activities, 1970-71-72, c.
65, 5. 25.

25, An agency may make by-laws

(a) respecung the calling of meetings of the
agency;

{b) respecting the conduct of business at
meetings of the agency and the establishment
of committees thereof, the delegation of
duties to those committees and the fixing of
quorums for meetings of the agency and any
committee thereof;

{c) subject to the approval of the Council,
fixing the fees to be paid 10 members of the
agency other than any members who are paid
salaries, for auendances at meetings of the
agency or any commilice thereof, and the
wravel and living expenses to be paid to the
members of the agency and the members of
any consuitative or advisory committee of the
agency,

(d) subject w0 the approval of the Council,
respecting the establishment, management and
administration of a pension fund for the
members. officers and employees of the
agency and their dependants. the contributions
thereto to be made by the agency and the
investment of the pension fund moneys
thereof;

{e) respecting the duties and conduct of the
members of the agency;

{f prescribing the duties of officers and
employees of the agency and the terms and
conditions of their employment inciuding the
remuneration to be paid to them by the
agency;

(g) for the establishment of consultative or
advisory committees consisung of members of
the agency or persons other than members or
both: ard

00030
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production canadienne totale des cing années
précédant la mise en application du plan.

(2) L'office de commercialisation prend en
compte les avantages comparatifs de production
dans |’atribution de quotas additionnels destinés
4 répondre 2 la crotssance prévue de la demande
du marché. 1970-71-72, ch. 65, art. 24.

Dispositions générales

24, L'office peut employer le personnel qu'il
estime nécessaire i l'exercice de ses acuvités.
1970-71-72, ch. 65, art. 25.

25, L'office peut, par riglement admunistra-
tif :

a) prévoir la convocation de ses réunions;

b) régir le déroulement de ses réunions. ainsi
que la constitution de comités, la délégation
de fonctions & ceux-ct et la fixation des
quorums pour ses réunions et celles de ses
comités;

¢) fixer, sous réserve de {"approbation du
Conseil, les honomires payables 24 ses
membres, & l'exception de ceux qui regoivent
des traitements, pour leur présence 2 ses
réunions ou i cetles de ses comités, ainsi que
les frais de déplacememt et de séjour
remboursables & ses membres et 3 ceux de
tout comité consultatif;

d) prévoir, sous réserve de l'approbation du
Conseil, concemmant !'établissement et la
gestion d'une caisse de retraite pour ses
membres, cadres et employés et les personnes
3 leur charge, ainsi que ses contributions 2
cefte caisse de retraite et le placement des
fonds de celle-ci;

e) prévoir les fonctions et les régles de
conduite de ses membres:

f) déterminer les fonctions de son personnel
et ses modalités d’emploi, notamment la
rémunération A lui verser,

£) pourvoir 2 la création de comités consulta-
ufs formés soit de ses membres, soit de
personnes étrangéres, soit 2 la fois de ses
membres et de personnes éurangéres;

h) d'une fagon générale. régir son activité.
1970-71-72, ch. 65, ant. 26.
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(h) generally for the conduct and manage-
ment of the affairs of the agency. 1970-71-72,
c. 65, s. 26.

Notegemof Her 26, An agency is not an agent of Her

Mapesry
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Majesty, and the chairman and the other
members of an agency and the officers and
employees thereof are not pan of the public
service of Canada. 1970-71-72, ¢, 65, 5. 27.

Financial

27. Subject to subsection 28(1), an agency
shall conduct its operations on a self-sustaining
financial basis without appropriations therefor
by Parliament. 1970-71-72, ¢. 65, 5. 28.

28. (1) The Minister of Finance may, out of
the Consolidated Revenue Fund, on the requisi-
ton of the Minister, make grants to an agency
not exceeding in the aggregate one hundred
thousand doliars to enable the agency to meet
initial operating and establishment expenses.

(2) The aggregate amount of grants made
under subsecuon (1) shall not exceed one
million doflars. 1970-71-72, ¢. 63, 5. 29.

29. The accounts and financial transactions of
each agency shall be audited annually by an
auditor appointed by the Govemor in Council
and a report of each audit shall be made to the
appropriate agency, the Council and the Min-
ister. 1970-71-72, ¢. 63, 5. 30.

Annual Report

30. An agency shall, within three months
after the end of each fiscal year. submit 10 the
Council and the Minister a report in such form
as the Minister may direct on its activities for
that fiscal year and the Minister shall cause the
report to be laid before Parliament withun fifteen
days after the receipt thereof, or, if Parliament ts
not then sisting, on any of the first fificen days
next thereafter that either House of Parliament is
siting. 1970-71-72, ¢. 65, s. 31,

Agreements

31. With the approval of the Govemor in
Council, the Minister may. on behalf of the
Government of Canada, enter into an agreemeni
with any province providing for the performance
by an agency on behalf of the province of
functions relatng to intraprovinciai trade in a
regulated product or products in relanon (o
which the agency may exercise its powers and

Chap. F-4

26, L'office n'est pas mandataire de Sa
Majesté et son président et ses autres membres,
ainsi que son personnel, ne font pas partie de
I'administration publique fédérale. 1%70-71-.72,
ch. 63, art. 27.

Dispositions financiéres

27. Sous réserve du paragraphe 28(1}, I'office
est financierement autonome et ne regoit pas
pour son fonctionnement de crédits votés par le
Parlement. 1970-71-72, ch. 65, art. 28.

28. (1) A la demande du munistre, le ministre
des Finances peut, jusqu’'a concurrence de
cent mille dollars, octroyer 4 un office des
subventions prélevées sur le Trésor pour lui
permetire de faire face i ses frais d’établisse-
ment et 4 ses dépenses trutiaies d'exploitation.

{2) Le twtal des subventions consenties au
titre du paragraphe (1} ne peut dépasser un
million de dollars. 1970-71-72, ch. 65, art. 29.

29. Un vénficateur nommé par le gouverneur
en conseil vérifie chaque année les comptes et
opérations financieres de chaque office et
présente son rapport A l'office concemné, au
Conseil et an ministre. 1970-71-72, ch. 63, an.
30,

Rappeort annuel

30. Dans les trois mois suivant la fin de
chaque exercice, 'office présente an Conseil et
au ministre, en la forme prescrite par ce dernier,
un rappont d'activité pour cet exercice. Le
ministre le fait déposer devant le Parlement dans
jes quinze jours suivant sa réception ou. si le
Parlement ne si2ge pas, dans les quinze premiers
jours de sfance ultérieurs de 'une ou ['autre
chambre. 1970-71-72, ch. 63, an. 31.

Accords

31. Avec l'approbation du gouverneur en
conseil, le miniswre peut, au nom du gouvemne-
ment fédéral, conclure avec une province un
accord sur lexercice par un office, pour le
compte de la province, de fonctions relatives au
commerce intraprovincial d'un ou de plusicurs
produits réglementés pour lesquels cet office est
compétent, ainsi que sur toutes questions s'y
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for such other matters relating thereto as may be
agreed on by the Minister and the government
of the province. 1970-71-72, ¢. 65, 5. 32

32. Nothing in the Comperirion Act applics to
any contract, agreement or other arrangement
between an agency and any persoen or persons
engaged in the production or marketing of a
regulated product where the agency has author-
ity under this or any other Act, under a
proclamation issued under this Act or under an
agreement entered into pursuant to section 31 of
this Act to enter into such an arrangement.

R.5.. 1985, ¢. F4, 5. 32; R.S., 1985, ¢. 19 (2nd Supp.}. s.
30.

Inspectors

33. The Minister, on the recommendation of
an agency, may designate any qualified person
as an inspector for the purposes of this Act
1970-71-72, c. 65, s 34,

34. (1) An inspeclor may at any reasonable
time enter any place that the inspector believes
on reasonable grounds is occupied, other than a
dwelling-house or any part of a place that is
designed to be used and is being used as a
permanent or temporary dwelling-house, and in
which the inspector believes on reasonable
grounds there is any regulated product produced
for, or intended to be marketed in, interprovin-
cial or export trade and examine any books,
records or other documents in that place that the
inspector believes on reasonable grounds contain
any information relating to the regulated product
and make copies thersof or take extracts
therefrom, and may require any person to
produce. for inspection, or for the purpose of
obtaining copies thereof or exwacts therefrom.
any books, records or documents relating to that
product that are Jocated in any other place.

(2} An inspector shall be fumished with a
certificate of designation and on entering any
place referred to in subsection (1) shall, if so
requested, produce the certificate to any person
in charge thereof.

(3) The owner or persen in charge of any
place referred to in subsection (1) and every
person found in that place shall give an
inspector all reasonable assistance to enable the
inspector to carry out his duties and functions
under this Act and shall fumish the ispecior

iﬁbg3z
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rapportanit dont lui-méme et le gouvernement
provincial  intéressé  peuvent  convenir.
1970-71-72, ch. 65, ant. 32.

32. La Loi sur la concurrence ne s’applique
ni 3 un contrat, ni 4 un accord, ni 3 toute autre
forme d'arrangement conclu par un office avec
une ou plusienrs personnes se livant A la
production ou A la commercialisation d'un produit
réglementé lorsque |'office est habilité 2 le faire
aux termes d'une loi quelcongue, ou d'une
proclamation prise en application de la présente
loi, ou d'un accord passé en application de
I'anticle 31 de la présente loi.

LR {1985), ch. F-4, art. 32, L.R. (1985), ch. 19 (2¢
suppl.), art. 50,

Inspecteurs

33. Sur recommandation d'un office, le
minisire peut désigner toute personne qualifiée
pour remplir les fonctions d'inspecteur dans le
cadre de la présente loi. 1970-71-72, ch, 65, art.
34.

M, (1} L'inspecteur peut i toute heure
convenable, §’il a des motifs raisonnables de le
croire occupé, entrer dans tout lieu, 2 {"exception
d’un logement privé ou d'une partie d’un local
CONGU pour servir ou servant de logement privé
permanent ou temporaire, s’il a des motifs
raisonnables de crotre qu’il s’y rouve un produit
réglementé produit pour le marché interprovin-
cial ou d’exportation, ou qui est destiné 3 y étre
commercialisé; il peut examiner les livres,
registres et autres documents qui s'y trouvent.
s'il a des motifs raisonnables de croire qu'ils
contiennent des renseignements relatifs au
produit réglementé, et les reproduire en tout cu
en partie el peut aussi exiger la commurication,
aux mémes fins, de tout livre, registre ou
document se trouvant ailleurs que dans tes licux
qu'il visite ¢t se rapportant A ce produit.

(2) L'inspecteur regoit un certificat attestant
sa qualité, qu’'il présente, sur demande, au
responsable du lieu visé au paragraphe (1).

(3) Le propriftaire ou le responsable du lieu
visité, ainsi que toute personne qui §'y trouve,
sont tenus de préter 2 I'inspecteur toute
I'assistance possible dans 'exercice de ses
fonctions et de ‘i donner les renseignements
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with such information with respect to any
regulated product found in that place as he may
reasonably require.

R.S.. 1985, ¢ F4. 5 34; 1993, ¢. 3, ss. 11, 13(F).

35, (1) No person shall obstruct or hinder an
inspector in the carrying out of his duties and
functions under this Act.

(2) No person shall knowingly make 2 false
or misleading statement, either orally or in
writing, 10 an inspector engaged in carrying out
his duties and functions under this Act
1970-71-72, c. 65, s. 36.

Recovery of Debis Due an Agency

36. Where a marketing plan provides for
licence fees or levies or charges payable by
persons engaged in the production of 2 regulated
product, or the marketing thereof, and any such
licence fee, levy or charge remains unpaid after
the time provided tn the plan at which it was
due and payable to an agency, the licence fee,
fevy or charge constitutes a debt payable 10 the
agency and may be sued for and recovered as
such by the agency in any court of competent
junsdiction. 1970-71-72, c. 63, 5. 37.

QOffences and Punishment

37. (1) Every person who

{a) contravenes any provision of this Act or
of a marketing plan that an agency is
authonzed to implement,

(b} fails to comply with a requirement of the
Council pursuant to paragraph 7(1)(R) or (i)
that 1§ applicable 1o him, or
{c) contravenes any order or regulation made
by an agency under paragraph 22{1)f} or {g}
that has been approved by the Council.
is guilty of an offence and liable on summary
conviction to a fine not exceeding five thousand
dollars.

(2) In any prosecution for an offence under
this section. it is sufficient proofl of the offence
e estabiish that it was commined by an
employee or agent of the accused whether or not
the employee or agent is tdentified or has been
prosecuted for the offence. unless the accused
establishes that the offence was commuited
without his knowledge or consent and that he

Chap. F-4

qu'il peut valabiement exiger concemant un
produit réglementé qu'il ¥ a rouvé.
L.R. (1985), ch. F-4, art. 34; 1993, ¢h. 3, an. 11 et 1 3{F).

34, (1) Lorsque I'inspecteur agit dans ["exer-
cice de ses fonctions. il est interdit d’entraver
son action.

(2) Lorsque l'inspecteur agit dans 'exercice
de ses fonctions, il est interdit de lw faire
sciemment, oralement ou par cnit, une déclara-
tion fausse ou trompeuse. 1970-71-72. ch. 635,
art. 36,

Recouvrement des dettes dues & un office

36, Les frais de licence, prélévements et
taxes éventucllement payables 2 un office, aux
termes d'un plan de commercialisation, par des
personnes se livrant 2 la production ou 2 Ia
commercialisation d'un produit régiementé et
non acquittés i ’échéance fixée par le plan
constituent des créances de l'office dont le
recouvrement peut £tre poursuivi 3 ce Ltre
devant tout tribunal compétent. 1970-71.72, ch.
65, art. 37.

Infractions et peines

37. (1) Commet une infraction et encourt, sur
déclaration de culpabilité par procédure som-
mairg, une amende maximale de cing mille
dollars guiconque, selon le cas :

a) contrevient A une disposition de la présente

Ioi ou d’un plan de commercialisation qu'un

office est habilité & mettre en ceuvre;

b) ne se conforme pas A I'une des exigences
du Conseil prévues aux alinéas 7(1)h) ou i)
qui ui sont applicables;

¢) contrevient 4 upe ordonnance ocu un
réglement pris par un office au titre des
alinéas 22(1) ou g) et ayant regu 1'approba-
uon du Conseil.

(2) Dans la poursuite d'une infraction visée
au présent arucle, il spffit, pour prouver
Finfraction, d'établir quelle a été commise par
un agent ou un mandataire de 1'accusé, que cet
agent ou mandataire ait &€ ou non identifié ou
poursuivi. L'accusé peut se disculper en
prouvant que la perpétration a eu lieu 3 son insu
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exercised all due diligence to prevent its

COMITUSSION.

(3) Any proceedings by way of summary
conviction in respect of an offence under this
section may be instituted at any time within but
not later than one year afier the time when the
subject-matier of the proceedings arose.

(4} In any prosecution for an offence under
this section,

(a) the act or omission complained of in
respect of which the prosecution was insti-
tuted shall, unless the contrary is established,
be deemed to relate to the production or
marketing of a farm product in interprovincial
or export trade or to the duties of a person
engaged in the production or markeung
thereof; and

(b} any farm prodoct referred to in the
information laid in respect of the offence
shall, wnless the contrary is estabiished. be
deemed 1o have been grown or produced in
Canada or in the particular province or region
in Canada. if any, alleged in the informauon.

R.S. 1985, c. F-4, 5. 37, 1993, c. 3. 5. 13(F)
Winding-up of Agencies

38. The Govemnor in Council may order any
agency established pursuant to this Act to wind
up its affairs and may by proclamation dissolve
any agency in respect of which such an order
has been made, but an order or prociamauon
under this section becomes effecuve only on the
expiration of ninety days after the date of
publication thereof in the Canads Gazerre.
1970-71-72. ¢. 65, 5. 39,

PART II1

FARM PRODUCTS PROMOTION AND
RESEARCH AGENCIES

Establishment

39. (1) The Govemor in Council may, by
proclamaton, establisk a promouon-research
agency with powers relaling to one or more
farm products, where the Govemor 1n Council 15
satisfied that the majority of the aggregate of the
producers or, where the import trade in one or
more farm products is to be included. the
majority of the aggregate of the producers and
importers. of all those farm producis. 1n Canada
or in the region to which the proclamauon

06034
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ou sans son consentement et qu'il avait pns les
mesures nécessaires pour |'empécher.

{3) La poursuite, sur déclaration de culpabi-
litt par procédure sommaire, d'une infraction
prévue au présent article se prescrit par un an 3
compter de sa perpétration.

{4} Dans la poursuite d’une infraction prévue
au présent article :

a) Vacte ou l'omission faisant 1'objer de la
plainte ayant motivé la poursuite soni. en
I'absence de preuve contraire, répulés avoir
trait 3 la production ou 4 la commercialisation
d’un produit agricole sur le marché interpro-
vincial ou d’exportauon ou aux fonctions
d’une personne qui se livre & 1a production ou
3 la commercialisation de ce produit:

b} tout produit agricole visé dans la plainte
déposée relativement 3 Uinfraction est, en
I'absence de preuve contraire, réputé avoir é1é
culuvé ou produit soit an Canada. soit dans lz
province ou région du Canada éventueliement
menuonnée dans la plainie.

L.R. (19851, ch. F-4, art. 37; 1993, ch. 3, ant. 13(F).

Dissolution des offices

38. Le gouvemneur en conseil pewt, par décret,
ordonner 4 un office créé en application de la
présente loi de liquider ses affaires et, par
proclamation, dissoudre l'office visé par ce
décret. Celui-ci ou la proclamation prennent
effet quawe-vingt-dix jours aprés leur date de
publication dans la Gazerte du Canada.
1970-71-72. ch. 65. ar. 39.

PARTIE III

OFFICES DEPROMOTION ET DE
RECHERCHE

Création

Part [1!

Prescnipuon

Preuve guan au
ey de
pravenance

Modalité

39. (1) Le gouverneur en conseil peut. par Créavondes

prociamauon. créer un office de’promotion et de
recherche pour un ou plusieurs produits agrico-
les lorsqu’il est convaincu que la majorité de
I'ensembie des producteurs ou. si le marché
dumportation d'un ou de plusteurs produits
agncoles est visé, la majorité de !'ensemble des
producteurs et des importateurs de tous les
produits agricoles en question au Canada ou

offices
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CHAPITRE 646

CHAPTER 646

cARM PRODUCTS MARKETING AGENCIES ACT
Canadian Egg Marketing Agency

LO1 SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Proclamation visant I'Office canadien de
commercialisation des cufs

Proclamation
CANADIAN EGG MARKETING AGENCY
PROCLAMATION

Know You that We. by and with the advice of Qur Privy

Council of Canada do by this our Proclamauon e_.'.ublish an
Agency to be known as the Canadian Egg Markeung Agency
consisting of tweive members appointed in the manner and for
the terms set forth in the schedule hereto.

And Know You Further that We are pleased 10 specify that
the farm product n relation to which the Canadian Egg
Markeiing Agency may exervise i3 powers is cggs from
domestic hens, and such powers may be exercised in relation to
eggs produced anywhere in Canada.

And Know You Further that We are pleased 1o specify that
the manner of designation of the chatrman and vice-chairman
of the Cansdian Egg Marketing Agency, the place within
Canada where the head office of the Agency 1 situated and

the terms of the markeung plan that the Agency 13 empowered
to smplement shal! be as se forth tn the scheduie hereto.

And Know You Further that We are pleased to specify that
this Proctamation and tae Schedule hereto may be cited as 1he
Canadian Egg Markeur.g Agency Proclamation.

SCHEDULE

1. in this Scheduic.
“Act” means the Farm Products Marketing Agencies Acl.
“Agency  means the Canadian Egg Marketing Agency esiab-
lished by the prociamauon of which 1his seneculc 15 2 part,
“Commodity Board™ means any of the foillowing
(g) Newioundiand Egg Marketing Board.
(#) Prince Edward Island Egg Commodity Marketing
Board.
{¢} Nova Scotia Egg and Puliet Producers’ Markeung
Board.
(d) New Brunswick Egg Marketing Board.
(¢) Eggs for Cansumption Producers’ Federanon. Quebee.
(/} The Omano Egg Producers’ Marketing Board.
(g) The Manitoba Egg Producers” Marketing Board,

(h) Saskatchewan Commercial Egg Producers’ Markeling '

Board.

PROCLAMATION VISANT L'OFFICE CANADIEN DE
COMMERCIALISATION DES (EUFS

Sachez done que. sur ct aves I'avis de Notre Conseil privé
pour le Canada. Nous établissons en vertu de Notre présente
preclamation un office qui sera appelé Office canadien de
commerciaiisation des zufs et sera composé de douze mem-
bres nommeés de i3 maniére et pour la durée mentionnées dans
I'annexe a-jointe.

Sachez de plus qu'il Nous piait de préciser que ie produit de
ferme pour lequel I'Office canadien de commerciaiisation des
@ufs peul exercer ces pouvoirs comprend les wufs de poules
domestigues. &t que CES POUYOIrS peuvent éire excrcas refative-
ment aux ceufs produits auw Canada.

Sachez de plus qu'il Nous piait de préciser que le mode de
désignanuan du président e1 du vice-président de 'OfTice cana-
dien de commercialisavon des qufs. le lieu ol se trouve stuué
au Canada e siege social de F'OfTice. et les modalites du plan
dc commercialisation que 1'Office a le pouvorr d'exéculer sont
celles qui sont fixées dans I'annexe ci-jointe,

Sachez de plus qu'il Nous plait de préciser que la présente
prociamation et Fannexe y afférente peuvent Etre citees sous ie

titre de Proclamation visant 'Office canadien de commerciaii-
satwon des aufs.

ANNEXE

I Dans la préseate annexe.

eLowe designe la Lov sur iex gffices de commercialisation des
produrs de ferme.

+OfMices désigne 1'Office canadien de commercialisation des
aufy etabl par ia proctamanion dont la presente annexe fai
partic;

«Office de commerciaiisanons désigne 'un des organismes
Iumivants:

a) Newfoundland Egg Marketing Board,

& Pnnce Edward Island Egg Comenodity Markeung
Board.

¢} Nova Scotia Egg and Pullet Producers’ Marketing
Board,

d) New Brunswick Egg Marketing Board.,

¢} Fédérauon des producienrs d'eufs de consommanion
du Québec,

/) The Omario Egg Producers’ Marketing Board,
r) The Manncba Egg Producers’ Marketing Board.,
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Office canadien de commercialisation des ceufs

(i) Alberta Egg and Fowi Marketing Board,
{/) British Columbia Egg Marketing Board;
*Plan” means the marketing plan the terms of which are set
out in Part 11 of this schedule.

PART 1
THE AGENCY

2. {1) The Governor in Council shall appoint the members
of the Executive Committes of the Canadian Egg Producers
Counecil 10 be the first members of the Agency and 10 hold
office until the exptration of the first fiscal year of the Agency,
as fixed by by-iaw of the Agency.

(2} The Commodity Beard for each province may from time
to ume appoint a2 Canadian citizen who i$ a resident of the
province for which that Board is established 10 be 2 member of
the Agency and. subject to subsection (3). each person so
appointed holds office for a term of two years,

(1) The members of the Agency first appointed under
subsection (2) shail assume office on the expiration of the
terms of the members appointed by the Governor in Council
pursuant to subsection (1), and of those members first appoint-
ed under subsection (2). those appointed by the Commodity
Boards for the Provinces of Newfoundland, Nova Scotia.
Quebec. Manitoba and Alberta shall hold office for 2 term of
One year.

}
(4).The Governor in Council shall appoint (wo persons 10 be
members of the Agency for a 1erm of two vears.

3. (1) The Governor in Council shall, afier consuitation with

the members of the Agency appointed under subsection 2{2),

_designatc onc of the members appointed under subsection 2(4)
to be the chairman of the Agency.

{2) The members of the Agency shall at each of their annual
meetings elect from among themselves a vice-chairman of the
Agency and the member so eiected shall hold office unuit the
next annual mecting.

4. The head office of the Agency shall be in the Nationa!
Capital Region described in the schedule to the Mononat
Capitat Act.

PART Il
THE MARKETING PLAN

{. In this Part,
“Board” mezns any of the foliowing:
{a) The Agricultural Products Board ( Newfoundland),
() Prince Edward Island Marketing Board,

k) Saskaichewan Commercial Egg Producers’ Marketing
Board.

i) Alberta Egg and Fow] Markenng Baoard,

J) British Columbia Egg Markeung Board;

«Plans désigne fe plan de commercialisation dont fes modaines
sont stipulées dans Ja partie |l de la présente annexe.

PARTIE |
L'OFFICE

2. (1} Le gouverneur en conserl nomme les membres du
Comité exécutif du Conseil canadien des producteurs d'ceufs,
qui seront fes premiers membres de 'Office et exerceront leurs
fonctions jusqu'd I'expiration de la premiére année financiére
de I'Office 1elle qu'elle est fixée par régiement administratif de
I'Office.

(2) L'Office de commercialisation de chaque province peut
pénodiquement nommer un citoyen canadicn réesidant de t
province ot cet Office de commercialisation est établi en ant
que membre de P'Office et. sous réserve du paragraphe (3)
loute personne ainsi nommeée exerce ses fonctions pendant
deux ans,

(3) Les premiers membres de 'Office i étre nommés en
vertu du paragraphe {2) assument leurs fonctions i 'expira-
tion du mandat des membres nommés par le gouverncur en
conscil en vertu du paragraphe (1) et. parmi les premiers
membres nommeés en vertu du paragraphe (2), ceun qui ont tié
nommés par les Offices de commercialisation des provinces de
Terre-Neuve, de la Nouvelle-Ecosse. de Québec. du Manitoba
ct de I'Alberta exercent leurs fonctions pendant un an.

{4} Le gouvermeur en conseil nomme deux membres de
F'OfMice pour deux ans.

3. (1) Le gouverneur en conseil doit, aprés consultation des
membres de I'Office nommés en vertu du paragrapbe 2(2).
nommer le président de I'OfTice parmi les membres nommés ea
verty du paragraphe 2{4).

(2) A chaque assemblés annuelle, les membres de FOffice
élisent parmi eux un vice-président.

4 Le si¢ge social de )'Office est situé dans 1a région de 18
Capuiale nauionale. telie quielle est décrite dans V'annexe de 1t
Lor sur fa Capitaie nattonale.

PARTIE Il
PLAN DE COMMERCIALISATION

1. Dans la présente panie.

scommercialisations, en ce qui concerne les cufs, désigne it
vente ¢t 2 mise en vente, l'achat. fa fixation des pnt.
Vassemblage, U'embaltage. la transformation. Je transporl-
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(¢} Nova Scotia Markeling Board,

(€} Farm Products Marketing Commission {New
Brunswick),

{e) Quebec Agricultural Marketing Board,

(3 The Farm Products Marketing Board (Ontario),

{g) The Manitoba Marketing Board,

{4} MNatural Products Markeung Council of Saskatche-
wan,

(1) Alberta Agricultural Products Marketing Council,

{/) The Briush Coiumbia Markeling Board;

“marketing”, in relation 10 eggs. means selling and offering for
sale and buying. pricing. assembling, packing. processing.
transporling, stortng and resciling, whether in whole or in
processed form;

“guota™ means the number of dozens of eggs that an egg
producer is eniitled to market n interprovincial or export
trade through normal marketing channels, or 10 have mar-
keted on his behalf by the Agency in interprovincial or
export trade, during a specified period of time;

“quots system” mezns a sysiem whereby egg producers are
assigned quotas by the Agency thus enabling the Agency 1o
fix and determine the quantity, if any, in which eggs or any
variety, class or grade thereof may be marketed in interpro-
vincial or export trade by cach egg producer and by ail egg
producers.

Quota System

2. (1) The Agency shall, by order or regulation. estabiish a
Quata system by which quotas are assigned to all members of
classes of egg producers in cach province to whom quatlas are
assigned by the appropriate Board or Commodity Baard.

(2) The Agency. in establishing a quota svstem, shall assign
quolas in such manner that the number of dozens of eggs
produced in a province and authorized to be marketed 1n
nterprovincial and export trade in the year 1973, when taken
logether with the numoer of dozens of eggs produced in the
Provinez and authorized to be marketed in Intraprovincial
trade in the same year, pursuant to quotas assigned by the
3ppropriate Board or Commodity Board, and the pumber of
dozens of eggs produced m the province and anticipated to be
Marketed in the same year. other than as authonzed by a
Quota assigned by the Agency or by the appropnate Board or

mmodity Board. will equal the number of dozeos of cggs set
Out 1o seetion 3 of this Plan for the province.

3. For the purposes of subsection 2(2) of this Plan. the
Number of dozens of eggs set out m 1his section for a provence
15 the number of dozens set out 1n Coiumn 1 of an 1nem of the
following tabic in respect of the province set out 1n Coigmn |
of that tiem, such numoer of dozens represenning the percent-
gt set out n Column §11 of that item.

l'entreposage ! l3 revente que ce soit en coquille ou sous
forme transformeée;
acontingent» désigne l¢ nembre de douzaines d'eeufs qu'un
producteur d'eeufs a le droit de vendre dans ie commerce
interprovincial ou d’exportation par ies circuits normaux de
commercialisauon, ou de faire vendre pour son compte par
I'Office dans le commerce inlerprovingiai ou d'exportation,
au cours d'une période de temps déterminée;
«Régies désigne Pun des organismes suivants:
a) The Agriculwural Products Board (MNewfoundiand),
b) Prince Edward lsiand Marketing Baard,
¢} Nova Scotia Marketing Board,
dy Farm Products Marketing Commission (New Bruns.
wick),
¢) La Régie des marchés agricales du Québec,
) The Farm Products Marketing Board (Ontario),
£) The Manitoba Marketing Board,
#) Natural Products Marketing Council of Saskatchewan,
i) Albera Agricultural Products Marketing Council,
J) The Brnish Coiumbia Marketing Board:
=ysiéme d¢ contingenlcments désigne un systéme en vertu
duguel I'Office assigne les contingents aux producieurs
d'ceufs, permettant 3 F'Office de fixer et de déterminer, s'il y
a liew, les quantités d'eufs de toute espées, classe ou catégo-
rie qui pourront étre vendus dans le commerce interprovin-
cai ou d'exportation par chacun ou par l'ensembie des
producteurs d'eufs.

Systéme de contingentement

2. {1} L'Office doit, par régiement ou ordonnance, instituer
un systéme de conungentement par lequel dew contingents sont
fixés pour 10us ies membres de différentes classes de produc-
teurs d'ccufs de chaque provines auxquels des contingents son:
fizes par la Régie ou 1'Office de commercialisation compétent.

{2} L'Office doit, en instituant le systéme de contingente-
ment, fiser les contingents de telle sorie que le nombre de
douzaines d'xufs produit dans une province et qu'il sera
permis de vendre dans le commerce interprovincial et d'expor-
tahen pour l'année 1973 et le nombre de douzaines d'eeufs
produit dans ia province et qu'il sera permis de vendre au cours
de 12 méme année dans le commérce intrzprovincial, dans les
ltmnes des contingents fixés par la Régic ou I'Office de
commersiaiisation compétent ainsi Que le nombre de douzaines
d'ctufs produit dans Iz province et dont on prévon la mise en
vente au cours de la méme année, en dehors des conungents
Nixes par I'Office, la Régie ou I'Office de commerciaiisation
compeétent égaicront ic nombre de douzaines d'ceufs fixé i
l'articte 3 du présent Plan pour la province,

3. Auz fins du paragraphe 2(2) du présent Plan, le nombre
de douzaines d'euls indigué dans cet article pour une province
tst e nombre de douzaines indiqué d un arucle du Lableau
ci-aprés, dans la coionne I, en regard du nom de la province
inciqué 4 ¢ méme aruicle dans la colonne |, ce nombre de
douzaines representant le pourcentage indiqué 3 cet ariicie
dans la colonne J11.
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TABLE TABLEAU
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Colema | Column [1 Column 11! Colomne | Colonne 11 Covonne |[]
-
1. Briush Columbes $7,250.000*  11.055 per cent . Coanine-Britsonmue $7.250,000 12055 pour ceg
2. Albera 44000 BT04 ¢ 2. Albera 41344000 £ -
3. Saskaichewan 22.611.000 W - 3. Saskachewse 22,611,000 4780 -
4, Masiwobe S4.189000 £1.408 ¢ 4. Manobe 54139000 11408 -
5. Onuno 151 267,000 Isl6t " 5. Omune 151,267,000 38061 -
§.  Quebex _ M64.000 1635 © '3 TEA000  16.3% -
7. New Brumwick 1.64).000 1.828 - 7. Mouwveay-Brumwnk $.63).000 1xmn -
1. Nova Scote 19, 504,000 4106 " 5. Mouvcile Ecoms 19,504,000 4106 -
9. Pnince Edward laiend 1028000 G437 - 9. lie~du-Prince- Edouard 308000 0437 -
10. Newloundiand 547000 17R5 < 10. Tame-Nmw $4TTOOO0 1735 -

4. (1) No order or reguiation shall be made where the effect

thereof would be to increase the aggregate of

(@) the number of dozens of eggs produced in a province and
authorized by quotas assigned by the Agency and by the
appropriale Board or Commodity Board 1o be marketed in
intraprovincial. interprovincial and export trade, and

() the number of dozens of eggs produced in 2 province and
anticipated to b marketed in intraprovincial, tnterprovincial
and export trade other than as authonzed by quotas
assigned by the Agency and by the appropriate Board or
Commedity Board

——

4. (1) Aucune ordonnance ne doit &tre renduc ni aucyn
régiement établi lorsqu'ils pourraient avour pour effet de porter
le total

a) du nombre de douzaines d'cufs produits dans une pro-

vince et que I"Office et la Régie ou I'Office de commerciaii-

sation compétent autorise, par contingents fixés. de vendre
dans le commerce intraprovingial, interprovinciat et dexpor-
ution, el

5) du nombre de douzaines d'eufs produits dans une pro-

vince, dont on prévoit Ja mise en vente dans le commerce

intraprovincial, interprovincial et d'exportation ¢t aulorisé
en dehars des contingents fixés par I'Office et par s Régee

10 a number that excesds, on a yearly basis, the number of
dozens of eggs st out in section 3 of this Pian for the province
unless the Agency has Laken into accoum

ou I'Office de commercialisation compétent,
i un chiffre dépassant, sur unc basc annuclle, l¢ nombre de

() the principle of comparative advaniage of production;
() any variation in the size of the market for egss:

() any failures by egg producers in any proviace or prov-
inces to market the number of dozens of eggs suthonzed Lo
be marketed:

() the feasibility of increased production in each province to
be marketed; and

{g) comparalive transportation cosis 1o market areas from
alternative sources of production.

(2} No order or regulation shall be made where the effect

thereol would be 10 decrease the aggregate of

(@) the number of dozens of eggs produced in the Province
of New Brunswick. Prince Edward Island or New{oundland
and authorized by quotss assigned by the Agency and by the
appropriate Board or Commedity Board to be markeied tn
intraprovincial, imerprovincial and cxport trade; and

(b} the number of dozens of eggs produced in the Province
of New Brunswick. Prince Edward Island or Newfoundland
and anticipated 10 be marketed 1n intraprovinial. interpro-
vincial and export trade other than as authorized by guolas
assigned by the Agency and by the appropriatc doard or
Commodiy Board.

{3} No order or regulation shall be made where the elfect

thereof would be to decrease the aggregate of

(@) 1he numbe: of dozens of eggs produced in 2 province and
authortzed by quatas assigned by the Agency and by the

douzaines d'ecufs indiqué 4 I'article 3 du présent Plan pour la
province, 2 moins que I'Office n'ait pris en considération
¢) le principe de I'avantage comparé de production:
) taut changement du volime du marché des cuis:
¢} toute incapacité des producteurs d'ceufs d'une ou de
plusteurs provinces de vendre le nombre de douzaines d'culs
qu’ils sont sutorisés i vendre;
) la pessibilité d'aceroitre 1a produciion dans chaque pro-
vince en vue de la commercizlisation; et
#) Vétat comparatif des frais de lransport vers les marchés d
parur de différenis points de production.

(2) I est interdit détablir un réglement ou de rendre une
ordonnance qui aurait pous, effet d'abaisser le 1otal forme

a) du nombre dec douzaines d'ccufs produit au Nouveau-
Brunswick. @ 1'lie-du-Prince-Edouard ou i Terre-Neurve
conformément sux contigents fixés par I'Office e1 par 1'Of-
fice de commercialisation ou la Régie compétents desunes i
ta commercialisation sur les marchés intraprovincial, mter:
provincial et d'exporiation. ¢t

b du nombre de douzaines d'ceufs produit au Nouveau-
Brunswick, 3 [lle-du-Prince-Edouard ou i Terre-Neuve
dont Ja commercialisation est prévue sur kes marchés intra-
provincial. interprovincial et d'exportation, 3 Fexclusion des
conumgents fixés par FOIMee et par I'Office de commerciali-
sation ou la Régie compétents.

{(3) Aucenc ordonnance ne doit étre rendue m aucun régle-
ment &tabli lorsqu'ils auraient pour effet d’abaisser ie total

a) du nombre de douzaines d'eeuls produits dans une pro-
vince et que I'Office et la Régie ou I'Office de cqmmerc:ali-
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appropriate Baard or Commodity Board 10 be marketed in
intraprovingial, interprovincial and export trade, and

() the number of dozens of eggs produced in a province and
anticipated to be marketed in intraprovincial, interprovincial
and export trade other thzn as authorized by quotas
assigned by the Agency and by the appropriate Board or
Commodity Board,
10 2 number that, on 3 yearly basis, is less than the number of
dozens of eggs set oul in section 3 of this Plan for the province
unless at the same time the number of dozens of eggs produced
in each of the provinces, other than the Provinces of New
Brunswick. Prince Edward Island and Newfoundland. and so
authorized 10 be marketed in intraprovincial, mierprovincial
and export Irade is decreased proportionately.

{4) No order or regulation shall be made pursuant lo
subscetion (1) or (3) unless the Agency is satisfied that the
size of the market for eggs has changed significantly.

5, (1) The Agency may require each egg producer to whom
a quota is assigned, a5 a condition of the assignment thereof. to
make availabie 1o the Agency or its agent ail eggs produced by
him and available to be markeied in excess of the quotas
assigned 1o bim at a price not exceeding the difference, il any,
between the price realized by the Agency or ils agent on the
marketing of such eggs and its expenses related to such
marketing.

(2) The Agency shall, in any province where an equivalent
requitement is enforced by the appropniaic Baard or Com-
modity Board. requirc each egg producer to whom a quota is
assigned, as a condition of the assignment thereol, to make
svailable to the Agency or its agent all eggs 1o be marketed in
accordance with the quota assigned to him.

6. The Agency may market cggs made available to it or it
agent on an individual or collective basis and may pool Lhe
receipts from the marketing thereof and deduct from the poal
the expenses incurred by it or by its agent in marketung such
eggs before any payment is made 1o the producers.

7. The Agency may, with the concurrence of a2 Commodity
Board, appont that Commaodity Board 10 administier an s
behalf any orders or regulations made by 1 for the purposc of
etiablishing and implernenting a quota sysiem.

2. in making orders and regulations establshing and 1mple-
Menlng 3 quota sysiem, tbe Agency shall have regard 10
tquivalen: orders and reguiations made by thc appropriale
Beard or Commodity Board and shall, i so far as passible.
make orders and regulations in such a manner as to comple-
ment those made by the Board or the Commodity Board.

Licensing

9. (1} The Agency shall, by order or regulation, establish a
system for the licensing of persons who are engaged in the
marketing of cggs in interprovincial or export trade and such

sation compétent autorise, par contiagents fixés, de vendre
dans le commerce intraprovincial, interprovincial et d'expor-
tation, et

b) du nombre de douzaines d'euls produits dans unc pro-
vince, dont on prévoit la misc en vente dans le commerer
intraprovincial. inierprovincial et d'exportation et autorisé
en dehors des conungents fixés par 1"Office et par ia Regie
ou I'Office de commercialisation compétent,

i un chiffre qui. sur une base annuelle et inféricur au nombre
de douzaines d'ceufls indiqué i 1'article 3 du present Plan, pour
la province, i moins que par l¢ méme effet. e nombre de
douzaines d’ceufs produits dans chacune des autres provinces
et qu'il est autorisé de vendre dans le commerce intraprovin- -
cial, interprovincial el d'exportation ne soit diminué propor-
tionncliement.

(4) Aucune ordonnance ne doit &tre rendue ni aucun régle-
ment établi en vertu des paragraphes (1) ou (3). i moins que
FOffice n‘ait la certitude que I'importance du marché des @ufs
a sensiblement changée.

5. (1} L'Office peut exiger de tout producteur d'cufs auquel
un contingent a été fixé, comme condition de ce cortingente-
ment. qu'il mette # la disposition de I’Office ou de son repré-
sentant tous les ceufs produits par fui et qui sont mis en venic
en sus du contingent qui lui a é fixé, 4 un prix ne dépassant
pas la différence, s'il en est, entre le prix obienu par I'Office ou
son représentant pour fa vente de ces ceufs, et les frais relatifs
i cette opération de vente.

{2) L'Office doit exiger, dans toute province od cette exi-
gence est mise en vigueur par la Régie ou I'Office de commet-
cialisalion compétent, que tout producteur d'eculs augque! un
contingent a &té fixé comme condition de cc contingeniement,
mette @ la disposition de I'Office ou de son représentant tous
les ceufs 3 vendre conformément au contingent qui lui a &1
fixé.

6. L'Office peut vendre les coufs mis 3 sa disposition ou i
celie de son représentant sur une base individuelle ou collec-
tive. grouper les recettes provenant de leur venie ct déduire de
fa somme globale ainsi obtenue les frais subis par lui-méme ou
par son représentant pour la venie de ces aufs, avant deffec-
tuer un palernent aux producteurs.

7, L'Office peut. aves 'assentiment d'un Office de commer-
ciahsation, mandater ce dernier pour apphquer cn son nom
loutc ordonnance rendue et tout réglement établ par lui pous
I'étabhssement et la mise’ en cuvre d'un systeme de
conlngeniement.

8. Lorsque I'Officc rend des ardonnances &t élablit des
régiements visant Félablissement et la muse en Guvre d'un
systéme de conuingentement, il doit lemr comple des ordon-
nances el reglements équivalents émanant de la Régie ov de
OfMice de commercialisation compétent et dol, autant que
possible. rendre des ordonnances et élabiir des régiements
susceplibies de compléter ceux de la Régie ou de 1'Qffice de
commercialisation.

Permis

9. (1) L'Office doit, par ordonnance ou réglement. &tablir
up systeme d'octrol de permis 3ux personnes qui $'eccupent de
{a commercialisation des ceufs dans le marché interprovincial
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system may provide for the payment 10 the Agency of fees in
respect of cach licence issued pursuant to the sysiem.

{2) The Agency, in establishing a licensing system pursuant
1o subsection (1), shall prescribe the terms and conditions 1o
which cach licence issued pursuant 10 the sysiem is subject,
including a condition that the person to whom the licence [
jssued shall at all times during the term of such licence comply
with orders and regulations of the Agency.

Levies
10. (1) The Agency may, by order or reguiation. impose
levies or charges on persons engaged in the production of eggs
ar the marketing thereof and any such order or regulation may
ciassify such persons into groups and specify the levies or
charges. if any, payable by the members of each such group
and provide for the manner of collection thereaf.

(2) Levies imposed by any order or regulation referred to in
subsection (1) shall be established at such levels as to produce
in cach year z return to the Agency that is an amount
sufficient to defray its administrative 3nd marketing expenses
and costs as estimaled by it for the year.

{3} The Agency. in estimating its administrative and mar-
keting expenses and costs for a year, shall allow for the
creation of reserves, the payment of cxpenses and lasses result-
ing from the sale or disposal of eggs. equahization or adjust-
ment payments among ¢gg producers based on moneys real-
ized from the sale of eggs during such period or periods of time
as Lhe Agency considers appropriate and any other expenses
and costs deemed essential by the Ageney for the reahzation of
its abjects.

{(4) The Agency may, with the concurrence of a Commodity
Board, appaint that Commodity Board to collect on 1ts behalf
the ievics or charges imposed by any order or regulation
referred to in subsection (1).

Pricing

I1. The Agency shall exercise iis powers in such 3 manner
as 10 preciude any person from markeung €ggs i 2 province
other than the province in which the epgs arc produced at a
price that 1s less than the aggregate of

(a) the price charged at or about the same ume for eggs of

an equwvalent vanety, class of grade in Lhe province or glher

geographical arca in which the cggs are produced, and

(4) any reasonable transporiztien charges thercfor 10 the

ptacc where such eggs are marketed a3nd that arc ancurred

by the person markeung the cggs

General

12. The Agency shall 1ake all reasonable steps 1o promote a
high degree of cooperation between tiseif and each Board and
Commodity Board and, withost hmiung the generaliny of the
forzgorng, shall

{a) make available to each Board or Commodity Board the

records, minutes and decisions of the Agency in relabon to

ou d’exporlation, €1 ce sysiéme peut prévoent ke paicmens ;
I'Office de drouts pour chaque permus délivré conformemeny v
systeme.

(2) Lorsque "Office établit un sysieme d'octroi de permy 4,
application du paragraphe (1), il doit stipuler ies modaliteg o
conditions afférentes 3 chaque permus détivre sefon e SYStéme
y compris une condition portant que le titulaire du permis g,
en tout temps durant la peénode de validité du perms, o
conformer aux ordonnances et régiements de 1'Ofiice,

Redevances

10. (1) L’Office peut, par ordonnance ou par réglemem
imposer des redevances ou frais aux personnes gui s'occupen
de la production ou de la commercialisation des cufs, e1 ez
ordonnance ou ce riglement peut classer ces personnes pyr
groupes et préciser les redevances ou frais, s'il en est, payabies
par les membres de chacun de ces groupes et prévoir |3
maniére de les percevoir.

{2) Les redevances imposées par une ordonnance oy up
régiement mentionné au paragraphe {1) doivent étrc fixées aux
niveaux voulus pour assurer chaque année i I'Office upe
recette syffisante pour couvrir ie montant estimatif de ses frajs
d'administration et de commercialisation pour I'année.

(3) Lorsque I'Office établit ie montant estimatif de ses frais
d'administration et de commercialisation pour une année. il
doit tenir compte de la constitution de fonds de réserve, dy
paiement des dépenses et des pertes résultant de ia vente ou de
I"ecoulement des ceufls, des paiements de péréguation ou de
redressement aux producieurs d'ceuls sclon les sommes réali-
sées par la vente des cufs durant la ou les périodes que
I'Office juge convenabics, ¢t toutes autres dépenses et frais que
"Office juge essentiels  la poursuite de ses objectifs.

(4) L'Office peut, avec "assentiment de 'Office de commer-
ciaitsation, mandater ledit Office de commercialisation de
pereevolr pour son compte les redevances ou frais imposés par
toute ordonnance ou réglement dont il est fain mention au
paragraphe (1).

Prix

11. L'Office doil exercer ses pouvoirs dc maniére 3 empé-
cher toutc personne de vendre des cufs dans une province
autre que ta province oi les crufs sont produits, 3 un prix qui
est inféricur & Ja somme ,

a) du prix demandé 4 ou vers l2 méme époque pour les culs

de type, classe, ou carégorie equivaienie dans la provinee ou

dans toutc autre réegion géographique od les cufs sont

produits; et

b) du montant des frais de transport raisonnables desdits

ceufs jusqu'au hev de vente de ces cufs, subis par la

personne qui vend les culs.

Dispositions generales
[2. L'Offiec dait prendre toutes les mesures raisonnables
pour suscrier un haut degré de collaboration entre lui-méme,
chaque Régie et chaque Office de commerciahisalion et, sans
resireindre i portée générale de ce qui précede, ii doit

a) mettre i la disposition de chaque Reégie ou Office de
commercialisauon des comptes rendus, procés-verbaux e!
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any matter that is of concern 10 the particular Board or
Commodity Board;

(b) allow an officer or employee of a Board or Commaodity
Board who is designated by the Board or Commodity Board
for such purpose 10 attend meetings of the Agency a1 which
any matier that is of concern to the particuiar Board or
Commodity Board is Likely to be discussed and for such
purposz shall give notice of such meetings to the officer or
empioyee so designated: and

(¢} give notice of cach order or regulation that it proposes to
make 16 each Board or Commodity Board that is likely 1o be
affected in its operation by the enactment of the order or
regulation.

Review of Marketing Plan

13. (1) The Agency shall. at least once in each year and as
ofien as a mesting is requested as provided in subsection (2).
hold 2 meeting for the purpose of reviewing the terms of this
marketing plan and of any orders and regulations made under
the Act to impiement the Plan with a view 10 determining
wbether ar not any medifications are required in order to
facilitate the carrying out by the Agency of its objests.

(2) A meseting referred to in subsection (1) shali be held as
soon a$ is reasonabiy convenient after recerpt by the Agency of
1 written request for such a meeting from the Board and
Commodity Board for each of at ieast two provinees.

décisions de 'Office se rapportant 3 un domaine Intéressant
la Régie ou I'Office de commerciahisalion concerne.

b) autoriser un fonclionnaire ou un empioyé d'unc Regre ou
d'un Office de commercialisation, désigné a cet effet par Ja
Régic ou I'Office de commercialisauion. d'assister aux réu-
mons de 'Office au cours desquelles doit €ire tranée une
question intéressant 13 Régie ou 'Office de commercialisa-
Lion concerné et. d cette fin. doit aviser desdies réunons le
fonctionnaire ou 1'empioyé ainsi désigré: 1

¢) informer de wout projet d’'ordonnance ou de régiement la
Régic ou I'Office de commercialisation dont le foncuionne-
ment pourrait étre touché par la mise en vigucur dudit
régiement ou de ladite ordonnance.

Examen du plan de commercialisation

13. (I} Au moins une fois par année et chaque fois qu'il y 2
liew de tenir une réunion conformément aux prescriptions du
paragraphe {2), 'Office doit tenir une réunion pour examiner
ledit plan de commercialisation, ainsi que \oute ordonnance
renduc ¢t tout régiement établi en vertu de la Lot pour Ia mise
i exécution du Plan afin d'établir Fopportunité ou ia nécessité
d'y apporter des modifications pour f{aciliter a I'Office la
réalisation d¢ ses objectifs. :

(2) Une réunion mentionnés au paragraphe (1) doit se 1enir
aussitdt que cela est raisonnablement possidle aprés réception
par T'Office d'une demande écrite en vue de la tenue d'une
telle réunion émanant de la Régie et de I'Office de commercia-
tisation d'au moins deux provinces.

OUEENT PRINTER FOR CANADA € IMPRIMEUR DE LA REINE FOUR LE CANADA
OTTAWA M
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FARM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Agency Quota
Reguiations

Whereas Lthe Governor in Council has by the Canadian Egg
Markeung Agency Prociamauon, C.R.C., c. 646. established
the Canadian Egg Marketing Agency pursuant to subsection
17¢1) of the Farm Producis Markeung Agencies Act™;

Whereas the Canadian Egg Marketing Agency has been
empowered 10 implement 3 marketing pian pursuant 1o the
Canadian Egg Markeung Agency Proclamation:

Whereas the proposed Canadian Egg Marketing Agency
Quota Reguiations annexed herelo are of a class to which
paragraph 7{1}{d) of the said Act applies by reason of section
2 of the Agencies’ Orders and Regulations Approval Order,
C.R.C..c. 648. and has been submited to the National Farm
Products Marketing Council pursuant to paragraph 23(1){/)
of the said Act:

And Whereas the National Farm Products Marketing
Council is satisfied pursuanl to paragraph 7{1}{d) of the sad
Act that the making of the proposed Regulations 15 necessary
for the implementation of the marketing plan that the
Canadian Egg Marketing Agency 15 authorized 10 impiement
and has approved the proposed Reguiations an the 13th day of
December, 1985,

Therefore. the Canadian Egg Markeung Agency, pursuani
10 paragraph 23(1){/} of the Farm Products Marketing Agen-
cies Act® and subsection 2{1} of Part 1] of the Schedule 10 the
Canadian Egg Markeung Agency Proclamauon. C.R.C.. ¢
646, hereby makes the annexed Regulations respecting the
determunation of the number of dozens of eggs that an egg pro-
ducer may market in interprovineial and export trade.

Ouawa, December 13, 1985

REGULATIONS RESPECTING THE
DETERMINATION OF THE NUMBER OF DOZENS OF
EGGS THAT AN EGG PRODUCER MAY MARKET [N

INTERPROVINCIAL AND EXPORT TRADE

Short Tule

1. These Regulations may be ciled as the Canadion Egg
Marketing Agency Quata Regutations

"S5 I90.T1.70 ¢ 65

Enregisirement
DORS/86-8 17 décembpre 1983

LOI1 SUR LES OFFICES DE COMMERCIALISATION
DES PRCDUITS DE FERME

Régiement de I'Office canadien de
commercialisation des cufs sur le contingentement

Attenduy gu'en verty du paragraphe 17(1) de la Loi sur res
of fices de commercialisation des proguns de ierme*, ie gouver-
neur général en conseil 2, par ia Proclamauon visamt "Office
cangdien de commerciaiisation des ceufs, T.R.C. ¢. 646, e1abiy
I'Office canadien de commercialisauon des euis:

Attendu que ledit office est habilité 3 execuwier un plan de
commerciaiisation, conformement i ladite proclamanion:

Attendu que le projet du Réglement de 1"Qffice canadien de
commerciaiisation des ceufs sur lc contingenicment, ¢i1-2pres,
est d'une catégoric 4 laquelle s'applique 1aiinéa 7(1)d} de
ladite loi, conformement & iarucle 2 de I'Qrdonnance sur
I'approbation des ordonnances et régiements des afiices,
C.R.C..c. 648, et a é1€ sourmus av Conseil natonal de commer.
cialisation des produits de {erme. coniormement 3 Fahnea
23(1)f) de iadire joi:

Attendu quen vertu de I'alinéa 7(1)d) de ladite lo, le Con.
seil navional de commerciahisation des produits de ferme, €1ant
convaincu que le projet de régiement est necessaire 3 'exccu-
tion du plan de commercialisation que iedit office est autorise
i executer. a approuvé le projet de reglement ie 13 décembre
1985:

A ces causes. en verwu de |alinga 23(1)) de la Loi sur les
offices de commercialisation des produits de ferme® et du
paragraphe 2(1) de la partic 11 de Fannexe de ia Proclamauon
visant I'Office canadien de commercialisation des cufls,
C.R.C.. ¢ 646, I'Office canadien de commercizlisation des
xufs prend te Réglement concernant la fixation du nombre de
douzaines d'ccufs qu'un producicur peul commerciatiser dans
le commerce tnterprovincizl et e commerce d'exportation, <i-
apres.

Quawa. ie 13 decembre 1985

REGLEMENT CONCERNANT LA FIXATION DU
NOMBRE DE DOUZAINES D'EUFS QU'UN
PRODUCTEUR PEUT COMMERCIALISER DANS LE
COMMERCE INTERPROVINCIAL ET LE COMMERCE
D'EXPORTATION

Titre abrége

|. Regiemens de I'Office canadien de commercialisation des
Eufs sur ie conlingeniemens.

TEC9T0-M-Th e 4
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{nterpretation

2. In these Regulations:

wact” means the Farm Products Markeiting Agencies Act:

(Loi)
“Agency”
(Office)

«Commodity Board” means, wn respect of the Province of
{a) Ontario, the Ontario Egg Producers’ Markeung
Board.
() Quebec, /a Fédéranon des producteurs d'eeufs de
consommation du Québec,
(¢) Nova Scoua, the Nova Scoua Egg and Puller Pro-
ducers Marketing Board,
() New Brunswick, the New Brunswick Egg Markeung
Board.
(e} British Columbia. the British Columbia Egg Market-
ing Board,
() Prince Edward Island. the Prince Edward Isiand Egg
Commuodity Marketing Board.
{g} Manitoba. the Manuoba Egg Producers’ Marketing
Board.
(h) Saskatchewan. the Saskatchewan Egg Producers’
Markeung Board.
{(/y Albcrta, the Alberta Egg and Fowl Marketing Board,
and
{f) Newloundland, the Newfoundland Egg Marketing
Board:

(Office de commercialisation}

“egg” means the egg of a domesuc hen; (auf)

“jederal quota™ means the numoer of dozens of eggs that a
producer is entitied. under these Regulations. to market in
interprovincial and export trade through normal marketng
channels during a specified period of time: (contingent féd-
eral)

“hen” means 2 hen belonging to the species galius domesticus:
(poule}

“marketing”". in relation to eggs. means selling and offertng for
sale and buving, priCing. assemoling. Packing. Processing.
[tansporung, stortng and reseiing, whetner in whote or n
processed form: (commercigtisaiion)

“producce” means any person engaged in the proauciion of
eggs: \producteur)

“provinciat quata” means the numoer of dazens of egps that a
producer is entitled, under orcers. regulations or policy
direcitves made by the Commodiny Board of 3 province, 10
market o intraprovincial trade unger a svstem of either pro-
duction or marketing controls during a specified period of
ume. (contingeni provincial}

mesns the Canadian Egg Markeung Agency.

Application

3. {11 Subrect 10 subsection {2). these Regutalions apply to
the marketng of 22 in IMIETPIOVINEI3l and export trade.

{2

Défintrions

2. Les définitions quy Survent s'appilquent au present régie-
ment.

«cammercizlisations En ce gui concerne les cufs. s'entend des
opéralions suivantes: venle, muse en vente. achal. fizauon
des prix, assemblage. emballage. ransiormation. iranspart,
entreposage €1 revente d'ceuds en coquite ou sous une farme
transiormee. {marketng)

«conungent fedérals Nombre de douzame d'ccuis qu'un pro-
ducteur est autorisé, aux termes du present régiement, d
commerciaiiser dans le commerce smerprovincial et le com-
merce dexporiation par les voies normales de commercials-
sation pendant une période déterminee. {federal quota)

«contingent provinciale Nombre de douzames d'ceufs qu'un
producieur esl autorise, par ordonnance. régiement ou direc-
tive de I'Office d¢ commercizlisauion d'une province, 3 com-
mercialiser dans le commerce ntraprovinéiai pendant une
période déterminée, dans le cadre d'un pragramme de régle-
mentation de la production de la commercialisation des
euis. (provincial quota)

aLois La Lot tur fes offices de commercialisation des prodiuiis
de ferme. (Act)

sctuls Ocuf d'une poule domestique. {egg)

«Offices L'Office canadien de commercialisation des aufs,
{Agency}

«Office de commercialisations

2) L'Omario Egg Producers’ Markeiing Board. en Onta-
rio;
b) la Fédération des producieurs d'ceufs de consommation
du Québec. au Québec;
¢} le Nova Scotia Egy and Pullet Producers’ Markeling
Board, en Nouveiie-Ecosse;
d) e New Brunswick Egg Marketing Board, au Nouvesy-
Brunswick; '
¢} le British Columbia Egg Marketing Board. en Colom-
bie-Britannique:
N le Prince Edward Itiand Egg Commodity Marketing
Board, i I'lle-du-Pince-Edouard;
g) le Manitoba £gg Producers’ Markenng Board. au
Manmtoba:
h) le Saskatchewan Commercial Egg Producers’ Mar-
keting Board, en Saskaichewan:
iV ' Alberra Egg and Fow! Markeiing Board, en Aiberta;
}) le Newfoundlond Egg Markettng Boord, i Terre-
Neuve.

{Commaoditv Board)

spouler Poule de I'espece Gallus Domesticus, (hen)

eproducteurs Personne gqui se iivre 3 la producuon d’'ceufs.
{producer)

Application
3. {1} Sous réserve du paragraphe {2), le préseny réglement

sappilgue i iz commerciahisation des ccufs dans le commerce
interprovinciai et le commeree d'expartation.
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{2} These Reguiations do not appiv 10 £g2s tnal are placec
|0 an ncubaior [or natcning.

Federal Quota Prohibittons

4. (1) No producer shall marker eggs n interprovincial or
export 1rade

{a) uniess a federal quota has oeen allotted to the producer,
on behail of the Agency. by 1he Commodity Board of the
prevince in which the progucer’s egg production faciliues
arc ipcated.

{4} 1n excess of the federal quota referred to in paragrapn
{a): and

{¢) contrary to any subsisting ruie of the Commodity Board
reierred 10 1n paragraph {g) thai the Commoduty Board has
been authorized by the Agency. pursuant to subsechion
23(1% of the Act. 10 appiy tn periorming on behaif of the
Agency the function of allotting and sdmimsiering federal
quotas.

{2) Subscction (1) does not appiv 1o eggs markeied under
quota exemplions referred to in sudsection 7{2).

Enurlement 10 g Federal Quota

$. {1 Subject to subsection {2). 2 producer 15 not enttled to
be aliotied a federal quola uniess. ymmediately before 1he com-
g 1nto force of these Regulauons,

{a) the producer had a pravincial Quota that was allotted to

im ov the Commodity Board of the province in wiuch the

progucer’s egg production facilities are located: and

{b) the producer was entitied Lo 2 federal quola pursuant o

\he Caonadian Egg Markeiing Agency Quota Reguioltons.

C.R.C..c. 656.

{2) Afier the coming into force of these Regulauons, 2 pro-
ducer 1s entived 1o be allotied a federal guota il persuant w
the reies of the Commodity Board of the province n which the
producer’s egg production facthuies are located, the producer 1s
aliowted a provincial guota.

Relationship of Federal Quota 1o Proviacie! Quatu

6. Subsect o these Regulations. tne auantits of eggs tna: 2
progucct 15 authorized to market from a Drovence unaer a icg-
era; ocuota for a specified periog snall ecuat ine provingidl
auola allotied 1o the producer for tnal periog oy the Lom-
maodity Board of tne province minus the auantits a1 eges mar-
kcted @V the proqaueer In AINraprovinial 1£34¢ ! tRal Drovinge
in that perod.

Limes

{11 Fegeral auotas shall be aliottea 10 proaucers n cacn
province in such manner that 1he Jgeregale nurmoer of 006N
of gggs proauced In e province and
\a) authorized 1o De marketed oy producers ungder fegeral
quotas aliotied on behall oi tne Ageney oy tne Lommodit:
Boara of 1he province.

(2} Le present regicment ne S appuoue D5 AU CUIS Didcs.
en Incuoateur 1 ces itns d'&cios10n.

interdictior

4 (1) 1 est interdit 4 tous producieur 9¢ cCommeTciaiser ags
cufs dans le comimerce Interprovincial au 1t COMMeres
d'exporiauon. 2 momns:

@) gu'un conungent fédérai ne lei ail gte ainous. 3u nom de

FOffice. par 'Office de commercialisatton ce i3 Drovinge

dans iaquelle sont situées ses installations ac producucn

d’ceuis: )

&) que le nombre d'culs commercialisés ne sou en degd du

contingent fédéral menuonné i l'alinéa al:

¢} que ie producteur ne se conforme aua régles de I'Office de

commercialisation mentionné a i'alinéa o). L'appiicauon ae

ces régles esl autorisée en verly du paragrapne 23(3) de ia

Loi, dans Pexercice. av nom de I'Office. de ia foncuon

d attribuer et d’administrer les conungents féderaux,

(2) Le paragraphe (1) ne sapplique pas aux cufs commer.
cialisés en vertu d'une exemption dc contingent menuonnéc au
paragraphe 7{2).

Admussibilité ou contingent fédéral

S. (1} Sous réserve du paragraphe (2], je producieur n'esl
admussible & un conuingent {édéral que si. immediatement
avani ia date d'entrée en vigueur du present regiement,

2} il détenait un contingent provincial qui iui avail €€ atn-

buc par I'Office de commercialisation provincial de i3 pro-

vince ol ses installations de production d'cufs sont siuees;

B) il éait admisstbie 3 un contingent {édéral conformément

au Régiement de I'Office canadien de commercialisation

des ceufs sur le contingentement, CR.C.. c. 656.

(2} Aprés I'entrée en vigueur du presen: régiement, ie pro-
ducieur st admissibie 3 un conungent fédéral si un contingent
provincal fui est attribué en vertu des régies appliquées par
1"Office de commercialisation de la province ou sonl situces ses
1nstallations de proguction d'culs.

Rapport entre le contingent fédéral ¢l le conningens provincial

. Sous réserve du présenl regiement, le nombre d'ceufs en
provenance d uRe Drovince Qu un producicur est autonse 3
commerciahser en verly d'un conungent fedéral pour une
periode oelermines correspond du CONLIREERL provincial atln-
bue¢ au producteur oour cetle pénode par "Office de commer-
cialisation de la province. moins le nombre d'ecufs qu'il com-
merciaiise au cours Ge la meme période dans le commerce
intraprovincial.

Limites

> {1) Les contngents [édéraux sonl attribués aux produc:
\eurs de chaque provinee de fagon que te nombre o124 de dou-
zamnes d qeufs prodult dans la province ¢t

@) qui est autorisé A éire commercialise par fes producicurs

en vertu des conungents [édéraux 3ttribues au nom de

1'Oflece par 1"QOffice ge commerciaiisavon de fa province,

(3
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() authorized 10 be m;rkcled by producers in intraprovin-

cial trade under provm;nl gquotas allotied by the Com-

modity Board of the province. and

(c} anucipated 10 be marketed by producers under quota

cxemptions granted by the Commodity Board of the prov-

nce.
dulrmg any twelve month period for which the Schedule is
cffecuve will not exceed the aumber of dozens of eggs se1 out
in respect of that province in the Schedyle.

(1) For the purpases of paragraph (1}(c), eggs marketed
undef QuUOLZ EXemMPpLIOns inciude

(a)} eggs markeied by a producer whose flock of hens is

below the Mock size specilied by the Cammodity Board of

the province as the flock size below which 1he eggs produced

therefrom may be marketed under 2 quota exemption:

{p) haiwching €gps authorized by the Commeodity Board of

the province 1o be marketed for human consumption: and

(¢) eggs marketed by any organization that is granted an

exemption by the Commodity Board of the province.

Revocanon

8 The Canadian Egg Marketing Agency Quota Reguio-
fons. C.R.C.. c. 656, are revoked.

Coming into Force

9. These Regulations shall come into force on the Ist day of
April. 1986,

SCHEDULE
{Subsection 7{1))

(Elfective for the twelve month period commencing

April Ist. 1984)
Province Number of Dorens of Eggs
Omario 173.768.257
Quebec 75,393,055
Nova Scota 18.697.1113
New Brunswick 9. 385,760
Briush Columixa 54.882.696
Prince Edward lstand 3272894
Manitaba 51.547.249
Saskalchewan 21875578
Alberta 319.632.7C0
Newfoundland 9.163.230

b) qui est autarise 3 éire commerciahise par tes oroouctenrs
dans le commerce intraprovincial. en verty Acs Conlingent,
provingiaux attrioués par i'Office de commerciansauen ae ia
province.,
¢) dont on prevent la commercialisation par ies producteurs,
selon les exemptions de contingent accordges par I'Oflfice o=
cammercialisation de la province,
au cours de ia peériode de¢ 12 mois 3 iaquelle sappiique
I'annexe, n'excéde pas le nombre de douzaines d'eeuls precise 2
I'annexe pour cefte provinge.

(2) Pour I'apphication de¢ ["alinéa (1)c), les couis commercia-
lisés seion les exemptions de contingent comprennent:

a) les cculs commercialisés par un producteur dont le \rou-

peau de pouies compte un nombre de poules inférieur a ceu

iixé par ['Office de commercialisation de la province comme

étant le nombre en degd duquel les culs peuvent étre com-

mercislisés selon une exemplion de conungent;

b} les ceufs d'incubation dont la commercialisztion 4 des lins

de consommation humaine es1 autonisée par I'Office de com-

mercialisation de j2 province:

¢} les cculs commercialisés par ua organisme i qui I'Office

de commercialisation de la province a accordé unc exemp-

tion de conungent.

Abrogation
8. Le Reglement de I'Office canadien de commercialisation
des aufs sur e contingenrement. C.R.C.. c. 636, est abroge.
Entrée en vigueur

9. Le présent réglement entre en vigueur e |* jour daved
1986.

ANNEXE
{paragraphe 7(!1)]
(S'applique d la périodc de 12 mois commengant

te 1* avril 1986)
Province Nombre de douzaines d'@ufs
Ontario 173 768 257
Quebec 75393088
Nouvelic-Ecosse 18697113
Nouveau-Brunswick 9 385 760
.Colombic-Brit;nnluuc 54 B82 696
Ile-du-Prince- Edouard 3372894
Manitoba 51 947 249
Saskatchewan 1675578
Alberta 19 631700
Terre-Neuve 9141230
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EXPLANATORY NOTE
(This note 13 intended oniy for information purposes.)

These Reguiations provide for the deierminauon of the
numper of dozens of eggs 1hat a producer may market tn tnter-
provinctal and export wrade.

NOTE EXPLICATIVE
{La présente note ne fo1t pas partie gu regiemen

Le régiement vise i fixer le nomore ge gouzaings o uls
qu'ufi producteur peul commerciailser gans e comrmerce intet
provincial et le commerce d'exportation,

QLEEN'S PRINTER FOR CANADA, OTTAM A, 1986

1%

IMPRIMEUR DE LA REINE POUR LE CANADA. OTTAWA, 1986

(3]
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FARM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Agency Queta
Regulations, 1986

(Former Short Title: Canadian Egg Marketing
Agency Quota Regulations)

Whereas the Governar in Council has by 1he Canadian Egg
Marketung Agency Proctamation, C.R.C.. c. 636, cstabiished
the Canadian Egg Marketing Agency pursuant 10 Subsection
17{1} of 1the Farm Products Marketing Agencies Act”;

And Whereas the Canadian Ege Marketing Agency has
been empowered [0 IMpiement 3 markelng Pian pursuant w
the Canadian Eg2 Markeung Agency Proclamauon:

And Whereas the proposica amendment 1o the Canadian
Ege Markeung Agency Quota Regulanons. made by the
Canadian Egg Markeung Agency on Decemper 13, 1985 and
reqisicred as SOR/B6-8, set out in the schedute herelo s 2
regulation of a class to which paragraph 7{1)(d} of the said
Ac! applies by reason of secuon 2 of the Agencies’ Orders and
Regulauens Approval Order. C.R.C.. c. 648 and has been sub.
miticd to the National Farm Products Marketng Councai pur-
suant 1o paragraph 23(1)(f) of 1he sad Act;

And Whereas the Nauonal Farm Products Markeung
Counci) 15 satisiied pursuant 10 paragraph 1 1(d) of the said
Act that the making of the proposea amenament 13 necessars
for 1he impiementanon of the markesng plan thar the
Canagian Egg Marketing Agency 15 authorized 19 impiemen!
ana has approved the proposco amenagment on [ 2ih Marcn
1936 :

Theretore. the Canadian Egg Markeung Agencs. pursuant
1o paragrapn 13{1)()) of the Farm Products Markenmg Agen.
cres Act® and section 2 of Part il of ine scheauis 1o the
Canadian Egg Markeung Agencs Prociamatwon. CR.C. ¢
036, hereoy revokes the Canaaian Epe Markenng Agency
Quota Regulauons, C.R.C.. . 636 and amends e Canzaian
Esg Markeung Agency Quota Regulauons. mage by the
Canacian Ege Marketing Agency on Decemoer 13, 1985 anc
repistered as SOR/86-8. 1n accorgance with ine schedule
hercto. effective June |, 19586,

Ouawa. Onuaro. Mareh 27 1950
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LOI SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Régiement de 1986 de I’Office canadien de
commerciaiisation des culs sur le
contingentement—Viodification

{Ancien titre abrégé: Réglement de 'Office
canadien de commercialisation des ceuis sur le
cantingentement)

Attendu qu'en veriu du paragraphe F7(1) dc la Lov sur fes
offices de commercialisation des produits de ferme®, te gouver-
neur en conseil 3. par 3 Proclamation visamt 'Office canadien
de commerciahisation des cufs. C.R.C.. ch. 646, érabli FOffice
canadien de commercialisation d¢s @uis;

Attengu que I'Office canadien de commerciabisanon des
ceuls et habilile 3 mettre en qeuvre un pian oc commerctalisa-
tion, conformement 4 ladite prociamaton;

Autendu gue la modification propeséc au Réglement de
I'Office canaaien de commercialisation des @uls sur le conun-
pentement pris par F'Office canadien de commereizlisation des
ceafs le 13 décembre 19835 et enregisiré comme DORS/86-8,
conforme 4 |'annexe cr-apres, ¢st d'une cutegorie 3 laqueile
s'appiique Ialinda 7(1)4) de ladue loi. conformement & 'aru-
¢cle 2 de I'Qrdonnance sur l'approbation des orgopnances el
réglements des offices. C.R.C.. ch. 648, et a €t¢ soumise au
Conseil national de commercialisation des produits de ferme,
conformement 4 1'alinéa 23{1))) de ladie foi

Et attendu qu'en vertu de Falinés 7{1)d) de ladite loi. le
Conseil nationa! de commercialisation des produrs de ferme,
c1ant convaincy que la modification propasée est récessaire d
ta misc en cuvre du pian de commerciahsation que I'Office
canadeen de commercialisation des @uls ¢st autonsé 4 apph-
auer. 1 approuve ladite modihicanen fc 2 mars 1936:

A ces causes. en veriue de alinéa 23014 de ta Lo sur les
ofiices ac commerciaiisanon des produns de ferme® ¢t de
I'aricte 2 de la parue |l de Yannexe de ia Proctamatnion wisant
I'Office canadien de commercialisatton des arufs. C.R.C.. ¢k
646, I'Olfice canadien de commercialisabion des ¢culs, 3 comp-
ter du 1* jn 1986, abroge le Réglement de I'Ofiice canadien
des cufs sur le conungenicment ct modific. conformement 3
Fanncxe ci-aprés. ie Réelement de I'OfTice canadwen de com:
merciabisation des uls sur e conupgemcment, prs par
I"Office canadien de commercalisation des auds ie 13 déceme
bre 1985 et enrcgesire comme DORS/B6-8

Quawa (Ontana). ic 27 mars 1986
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SCHEDULE

. Secuon i of the Canadian Egg AMarkenng Agensy Quora
Reguiauions. made &y tne Canagian Egg Markeune Agency
on Decemoer 13, 1985 and registered as SOR/86-8. 1s revoked
ana tne following suosinuied thereior:

*1. These Regulations may be cied as the Conadian Egg

Marketung Agency Quota Reguiations. 1986.

2 (1Y Paragraph (A} of the definitvon “Commeany Beard™
ir section 2 of the Engiish version of the said Regulanons s
revoked and the following substuituted thereior:

“ih) Saskaichewan. the Saskaichewan Commercial Egg

Producers” Markeung Board.”

121 The denimiuions “federal guota™ and “provinciai guata™
in sccuon 2 of the said Reguiations are revoked and the foilow-
tng substituied therefor in alphabetical order within the sec
von:

" “lederal quota™ means the number of dozens of eggs that

1 progucer 1s entitied. under these Reguiations, 1o mar-
ket o int¢rprovencial and export trade through normal
markeung channels during the period sc1 out in the
scneduls: (contingent fedéral)

“previncizi yuota’ means the numier of dozens of epps
that 3 preaucer 1s cnuiied. unAcr orgers. reguiations or
poicy airectves mage oy the Commoduy Board of a
PTOVIRGE. 10 fMarkel in intraprovincial irade aunng the
per:og set oul in Lhe schedule. {contagenm praviaciall”

3. Sccuen o of the said Regulations 1s revoked and the ol
lowIng suostiiuled therefor:

6. Subiect 10 these Regulavions. the quanuiy of eges that
a producer 15 authorized 1o market [rom a province under 2
tederat auoia for the persed ser aul 10w the sehedule shall
cauil the provineial quota allorzed 10 the progucer for that
period by the Commodety Board of the province munus the
ouantis of egpes markeled by (ne producer in intraprovincial
trade n that province during tha: pened 7

< Allthat portion of supsection T+ 11 of the said Reeuiations
IS PATAETADA IC) LNSrCO! 15 FCYOhCd JnG tRe 1onowny
~uDsliuled ineretar

CCUTING I0C BEFIod &L Ol In LNT SCREAuis win oL CvIZIc 1Ny

TUMDET O QUZENS OF 888 SC1 ULl 1N FESNECT U i02) DrosIn. 2

TN SEnRCWiY

P secuens » and 9 of the smg Reguianans are resonec

~ Tne sCreouie 10 1NS sa10 RCguiations 1y revonct ang thy
LEIGWINE $UDstItuted Lherelor

ANNENE

Do Larucie | du Reeremenr ae 'Oifice cangacer ge come-
mercIgiisauon des @uis Sur e roshingemienter.. TT DL
FOfiice canadien de commerciansaiion aes @uls 13 : > cgcem.
‘ore 1983 et enrepssire comme DORS/So-b. est aorops et rem-
Drce par ce gus sult; ’

sl. Reglemeni ge 1986 de I'Office conadien de commer-
cialtsaiton des auls sur te conlingenientens

=01 L'ahnea A1 3 3 déflimon ée «Commoais Boargs 3
I"articie 2 dc la version angraise au méme regiement ¢s: aproge
£t rempiace par ce qui suit:

=t h) Saskatchewan, the Saskaichewan Commercial Egg Pro-

ducers’ Markeiing Board.»

() Les délinitions de «conungent (édérais 1 «contingent
provincaais & l'article 2 du méme régiement. sont apropees ot
rempiactes par ce qui suit:

« scontingent (éderals Nombre de dowzaines d'c@ufs au'un
producteur ast aulorisé. aux \ermes du present régic-
ment, 4 commergiahiser dans le commerce wnlerorovin.
cial e1 le commerce d'expartalion par tes voies normales
de cormmercialisation pendanl ung perosde menLonnee
A I'annexe. (federal guota)

=contingent provinciale MNombre de douzanes d'muls
gu'un producieur €SI AuLOMSE. par Oreonamance. régie-
ment ou airective de I'Office ae commereaiisanan
d'unc provingz. 3 caommerciahiser dans ic commerce
intraprovincial perdant une perioge  menuoanée 2
Uannexe. tprovenciaf quotals

3. L'article 6 du méme regtement est abroge et rempracé par
ce qui suit:

6. Sous réserve du présent reglement. ic nambre d'culs
en provenance d'une provence qu'un producicur est aulonsé

i commercialiser en veriu d'un conungent fédéral pour unc

période mentionnée d 'annexe correspend au contingent

stinbue au producieur pour cetle penode par [Office de
commercialisauion de la province. mo:ns Je nombre d ouls
quil cammercialise au cours de la méme periode aans ke

COMMErce IBIFANPOVINCIAL »

= Lc passape au paragraphe 7(1) dv méme régtement gu
suil Pannéa o1 est 30rage €1 FEMPLISE PUAT C dui suil

-au Colrs de by periodec mentsonnéc 3 annexe nexcede pas
' AOMOre de JOuzZaNes O Quuis precise . i annexe oour cotie
FrOvIngy =

* Lusarticies 3 et ¥ du meme reglement sont abroges.

» Lapnese du méme reglement esl aoregée 1 rempiacée
[TV
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SOR/83-843 28 October. 1983 DORS/83-843 28 vclobre 1983

FARM PRODLUCTS MARKETING AGENCIES ACT

Canadian Egg ivarketing Levies Order

Whereas the Governor Gereral in Council has by Lhe
Cunadian Egp Morkeung Agency Proclamauon. C.R.C.. c
616 established the Canadian Epp Markcung Agency pursu-
anl 1o subseciton 17(1) of 1he Farm Products Markenng
Agencies Act®:

And Whereas the Cunadisn Epe Murkeung Apency his
been empowcred 10 INPICMENt I MGPKCIINR PIan pursuant v
- the Canaawn Epg Markeune Agency Proclamauion:

And Whercas the anncxed Canadian Eoe Markcting Levies
Orger v an Qrder ot g cliss to whach parseraph ) of 1he
wid ACt 3ppnes oy reason ol sceoign 2 ot the Azencies” Orders
and Recuwlanons Approval Order. C.R.C.. ¢. 648 and has been
sybmuticd ta the Nauenil Farm Products Councld purswant 10
paragrapn 23 1D of the sai Act:

And Whereas the MNaporal Farm Producis Marketing
Counesl 1y saiislied pursuant 1o paragraph 71 ){d} of 1he sad
Ac1 1hat the making of the propased Order 15 nccessary for the
imptementaton of the markeung pian that the Canadizn Epy
Markeung Ageney v authormized to tmpicment and  has
approvea the proposed Order un the 301h das of Seplemper.
1983

Thereiore, the Canadian Egg Marketing Agency, punwani
1o prragrapn 130131 ol the Furm Products Markeune Apen-
tiey At and secuon 10 of Part |1 of 1he scheguic to the
Csnadian Eee Moarkcung Avency Proctamuauvon. CR.C. ¢
46 hereoy mukes the anncxed Order proviging for the lixing
Jnd impoaing of cop levies and Therr coirecnion. ctieclive
“ovemocer ath, 198)

Otawu. Omiano. Oclober 27, 193]

ORDER PROVIDING FOR THE FIXING AND
IMPOSING OF EGG LEVIES AND THEIR
COLLECTION

Shart Title

I The Order muyv be cncd 3s the Canudian Eeg Morirtine

Levies Order.

A C NIRRT L e

t

LOI SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonnance sur les redevances i paver pour la
commercialisation des ceufs au Canada

Altendu qu'en verin du paragraphe 17111 de la Loi sur tes
oliices de commercialisation des procuns de ferme”. le Gou-
verneur général en conseil a. par ta Proclamation visuns 101
{ice canadien de commerctaiisation des ceufs. CR.CL. ¢, bdb,
¢1abhi FOffice canadien de commercuabisation des @uls:

Attendu gue tedit office est habiing 3 meture en wuvre un
plan de commercialisation. contormeément 3 ladue Proclama-
tan;

Attendu uue e proiel de FOrdonnance sur les redevances J
pases pous la commercizlisaton des @uis au Canadi, ce-anres.
vl dune catégore 3 kwauelic sappigue Palingz 701 do
Judite o conmormement a Paruele 2 de FOrdonnunce sur
Vapprobanon do ordonnances ¢l régiemenis aes  oiftces,
C.R.C..c. 648, a1 a ¢t¢ sounss au Cuonsen navonal de commer-
ciadisavion des produnts de ferme. coniormément 3 Lahinéa
2308V de Jadue o

Attendu gu'en verie de Palinéa (1)} de ladne o dc
Conseit natwnal de comemercialisation des produns de fermec.
ctani convamcu yue l'ordonnance propusée est necexsaure o by
mise en uvre du plan de commerciabsation gue ledn office
usl sulerisé O apphguer, a approuveé e projet de Vordonnance
le 3O scprembre 1951

A €es eauses. on vertu de Falinga 230100 de la Lo sur des
uffices de commerciaissiion des produits de forme® o ue
laruegie M0 de o parne 1l de Vanneae de la Proclamauon
visanr 1FOffee canagien dc cammercizhsation dos wuts.
{ RC.. c. ndn I'Offrce canagicn ¢ COMMErSiHisalan s
wuls Preng. 3 vempier du o novembre (9%). 'Ordonnance
prevoviinl 1s HAaton, i HMPRsILoD ¢L ta porecpiion e reaatan-
VO MUT SN QU I,

Ourawa 1Untanan, te 27 octobre 198)

ORDONNANCE PREVOYANT LA FIXATION,
L'IMPOSITION ET LA PERCEPTION DES
REDEVANCES

Tiire abroer

| Chedunrartce wre (ex redevances a paver pone 1a cometer-
cralengiion ars arnit an (anada.

Tw L tRMLITE L o

253
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fmerpretation

2. In this Order.

~ageney” means the Cunadian Egg Marketing Agency:
10 fice)

~Commodiy Board™ means any of the foilowing:

{1 Newloundiund Egg Markcung Bourd.
(») Prince Edward Island Egeg Commeodity Markeung
Buzrd.
(v} Savp Scatia Egg and Puliet Producers’ Markeung
Board.
(i) New Brunswick Ege Markcting Board.
(¢} Fedcrauion of Producers of Eggs for Consumption of
Quebee,
(/) The Unsarie Epg Producers’ Marketing Board.
i) The Manuoba Epp Preducers” Markerng Board.
th1 Saskaschewan Cummercizl Egg Producers’ Markeung
Hourd,
111 Alberaa Bge and Fowl Markcung Buard.
171 Brivsh Columins Egg Markeung Board:
{OH e de conmerciditsatson)

“epe’ nieans the ggg of o hent s

“hen” mcams u hen o anv clas of the domesue chicken
belonzing W the species Gallus Domesticus: (poule)

“Pan” means the marxeung plan the 1erms of which are sel
oot 1n Pazt 11 of the schedule o the Canadian Egg Marker-
ing Ageney Proclamauon: (plan)

“grading slalion OPCTIINT MEINS ANV pErson who washes,
grades. packs or markets ¢fgs and inctudes » Commodity
Baird. when apphcable. and 2 procuccr-vendur; (royponsas
Biv o un patte de viastement)

“produvet’ Meany gnv pesson eagaged an the producnion of
czes in Canady and nciudes 3 proauccr-vendor: (prodisc-
fernrd

“progucer-vendor” means i producer who n a gradine stauan
aperator 4n respect ol all or apy poriion of cegs produced by
b, Epresticcienr-veadenr)

Levees

1A fevy v hercby emposed on cach producer of 7.3 cents
per uzen of cgps markeled by ham minus the number of doren
of egus. 1 any. markeied by him o imira provinciab 1rage.

4 AWhere cpps wre sold or otheresie disposcd of by 2
productr 10 o grading s1akon OPCralor. Lhe graaing staikon
apcrator shuil deduct the amount of the kevy impoicd by
acctton 3 tn resncct of 1hose cg@s irom the monevs pavabic by
him 1o 1hc produccr tor 1he eees.

Collecrion

4 The Commoduy Board for each province having con-
curred. the Ageacy. pursuant 1o subsecuon 1004 ol “he Plan.
hereby appurnly each such (ommodny Boarg o coliect on
behall of 1he Agency the icvy imposed by secian 3

4034

Défininons

2 Les définitions qui suivent sappiiquent 3 in presenie
orgonnance, S
eczule Qeul d'une pouls. {etg)
Offices L'Office canadien de commerciaisdlion 0oy Tty
{ Agency)
Office de commercialisations L un des orgamsmes auivanis:
2) Newfoundtand Egz Markeune Board.
b Prince Edwurd Island Egg Commoany Muarkeuns
Board.
¢} Nova Scouia Egg and Pullet Producers’ Markeung
Board.
o) New Brunswick Egg Markeung Board.
¢} Fédération des producteurs d'geuls do consommaion
du Québec,
£ The Ontario Exg Producers’ Markeinz Bourd.
¢) The Manttoba Egg Producers’ Markeumng Board.
41 Saskatchewan Commercial Egg Producens’ Markenng
Board,
¥ Alberta Egg and Fowl Marketing Board.
j¥ British Columbia Egg Markching Bourd.
{ Commuodity Board)
spians Le¢ plan dc commercialisation visé d fa parue H de
I'annexe &t la Proclamauon visam 1'Office canadien o¢
commercialisaion des «cufs, {Plar)
«poules Toute voiaille d'une catégoric de poulc domestigue di
I'espéce Gollus Domesticus. {hen)
-producicurs Personnc s’adonnant 3 la preduction d'aeufls au
Canada. ¥ compris un producicur-vendeur. {praducer)
-productcur-vendeurs Producicur resnonsable d'un puate de
classement pour la wiainé vu unc paruc des a@uts gu'il
produi. { producer-vendor)
sresponsable d'un posic de classements Personne gur lave.
ctysse. cmbaile ou commercralise des wufy. v comprn. sl
4 hew. un Office de commercialisanion €t un progducicur-ven:
deur. | eradine $1000m operaiar)

Redevunce

1 Est smposee au producieur une redevance de T3 enin
pour chague douzaine d'aruls au’l mel en marche. deducuien
fane du nombre de dourarnes d'ccufs. 57 en eal, guisl met ¢a
marché dans l¢ commerce intraprovincial.

+

1 Lorsoue les ceuls senl vendus ou autrement aliencs par te
productcur au responsabic d'un poste de classcment. cc dermier
gon rercnir sur {1 somme pavable par lur au producicur pour
ces culy. ic muniant de |3 regevance visee 2 Lurtcle 3

Percepiion

5. Avant opteny lussentiment de chacun dos oifiees de
commercialisation. 'Office. ¢n vertu du parageaphe 10131 du
puin. donne 3 chacun de ces offices de mandal oc pereevelr
pour son compte fes redevances prevoes i Larticle 3

{2}
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6. {1} A levy impascd by scction 3 shail be remitted
{a} in 1he crrewmstances referred (o in sccuen 4, by the

grading 513100 OPErAOr, and
{4} 1n any other circumstances, by the producer

10 the Commudity Bourd in the proviace ir which the producer
un whom the levy is imposcd 15 engaped in the produciion of
eggs @t such uddress snd at such bimes as tha Cummodity

Board may drrcct.

{2} The Commedity Bouard for czch provinue shall send 1o
the Agency all the levies remined 10t punuanl 1o subsccion
(1) during a week at the end of that week,

Expiration

7 This Order shall ceasc to have elfteet on December 31,
1984,

CXPLANATORY NOTG

[This note 1 nas poet of the Order. but 1x umended ondy fur
PAFOFHIL O PHEPRSCS §

This Order imposes o levy of 7.3 cems por guzen on pro-
ducers cngaped 1 ine markcnng of cgps momerneovencial or
caport trade and royuites gradmp StIUON OPCrII0es 10 cofleel

such levigs. .

6. (1) Lu regevance visée 3 §article J est pav e

(2} GONs ios CIrConsStEness viawes d.J aricic 4. per e respons -

ple d'un poste oc classement. c1

iy gdans los aulres cus. par e proaucicur.
3 ["OIfice de commerciaiisaion de 11 province ol W nroducicur
4 yu i recevance oxl SMPUSES e ivre d 1 progucilion d auls.
i ladresse et @ ta date 1ixés por edat ofte.

(2) L'Offiee de commerciabanon enver: a I'Orfice. 3 la iin
de chague scmaing, le w0l Oty Fegovances ey cunigrme-
ment au paragraphe |11 dans ke couram ae i semane,

Cessanon o etiet

7. La présenie ordonnance cesse d avorr e e 1 déeembre
1984,

NOTE ENPLICATIVE

[het prresesie mate e fatd pay purtie dr { wardorner o e
puehiice qu'as Hire b tatoeniion

I.'ordonnance imMpose uRe FOOCVRGE ¢ 7.5 Conis pour
chayue douzaine d@Euls mis o0 MACCHE PIF un Producileur sur
le marche mmerprovincial €U dans lv commerce d eporuiiion e
vblige i¢ responsable d'un puste g clasement de reieair celic
redevanct sur bes summes i bles au producieur.

QUEEN'S PRINTIKR TOUR CANAD Y OTTAM A 1UsS

(3

INPHIMELR DE LY REEST MUK B4 AN OTT AN A s

3%
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3. Section 7 of the said Order is revoked and the following 2. L'article 7 de ladite ordonnance est abrogé ¢t remplace

substituted therefor: _ par £ qui suit:
*7. This Order shall cease to have effect on June 30. «7. La présente ordonnance expire le 30 juin 1985.»
1985."
3. Seciion | shall come into force on December 30, 1984. 1. L'article | entre en vigueur e 30 décembre 1984
EXPLANATORY NOTE NOTE EXPLICATIVE
{This noie 15 not part of the Order, but is 1ntended oniy for {La présente note ne fail pas partie de I'ordonngnce et n'est
informanon purposes.} publiée gu'd titre d'information.)

This amendment increases the levy by 0.7 cents per dozen of La modification augmente de 0.7 cents, i compter du 30
eggs. tflective December 30, 1984 and extends the expiry date décembre 1984, le taux de Ia redevance pavable pour chaque
of the Order to tune 30, 1985. douzaine d'ceufs et reporte Ia date d'expiration de I'ordonnance

au 30 juin 1985,

QUEEN'S PRINTER FOR CANADA_ OTTAWA. 1955 IMPRIMELIR DE LA REINE POUR LE CANADA, OTTAWA_ 193>

-

186 12]
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SOR/86-6 !7 Decembper. 1985

FARM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Levies Order.
amendment

Wheras 1he Governor 1n Councy has, by the Canadian €3¢
Marketing Agency Prociamauon. C.R.C.. ¢. 046, cstablshed
the Canadian £gg Markeung Agency pursuant 1o subsecuon
1701 of the Farm Products Marxeung Agencies Act®;

And Whereas the Canadian Egg Marketung Agency has
Deth SMOOWEre. L0 LMpleMEnt 2 Marseunt pran pursuant W
ine Canagian Exg Markeung Agency Prociamation;

And Whereas the proposed amenament to the Canaduan
Egg Marxeung Levies Order®”, set out in the schedule bereto,
15 an orvet o a clags 1o which paragraph 7(1Hd) of the sad

Act appues by reason of secuon 2 of Lhe Agences’ Orders and-

Regulations Approval Order. C.R.C.. ¢. 648, and has been
supmitted 16 the Nauonal Farm Products Markeung Council
pursuant to paragraph 23(13(/) of the sard AcL:

And Whereas the Nauonai Farm Producis Markeung
Council 15 sausiied pursuant o paragraph 70 11(d} of the sad
ACl thal the making of the proposcd amendment 15 nECEssary
for e imptemenuauen of the marcetng plan that the
Canacian Egg Markcung Agency i authonzed (o impiement
ang has aoproven the propasen gmenament on the 2010 day of
Novemper, 1985,

Thereiore. the Canadian Egg Marketine Apency. pursuant
10 paragrapn 23 1} of the Farm Products Markeung Agen-
cies Act® ana secuon 10 of Part 1] of the schneguie to the
Camacqian Egg Markeuns Agencvy Proctamauon, C.R.C.. ¢
b46, hereoy amenas the Canacian Egg Mareeung Levies
Order®®, in accoraance with Lhe scasduit hereio.

Ottawa, December 1], 1985

SCHEDULE

I. Section 7' of the Canodian £¢p Markerine Levies Order
15 revoxed and the foliowmng suosututed theretor:

** This Order shail ccase to nave eifect on March ),
19867

"5C 190112 ¢ A5
ST SORMAMLLY 192) Canada wazetre Part (], o 4013
© SORAS590, 1903 Canmaa Gasror Purt (). 9. 2933
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LOI SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonnance sur les redevances & paver pour ia
commercialisation des cufs ay Cansda—
Modification

Atiendu qu'en vertu du parageaphe 17(1) de Iz Lo sur ies
offices de commercialisation Ges proouils de ierme®, lc gouver-
heur general en consei &. par ia Prociamauon visant V' Office
canadien de commeraiatisatuon aes ceurs. C.R.C.. ¢. 646, établi
I'Office canadien de COMMErcIRilsaLOn e Euis

Attendu que iedit office est habilité & metire en ccuvre un
pian de¢ commerciausation. coniorThemient a iadite prociama-
Lon:

Attendu gue ia modificition proposee i |'Ordonnance sur ies
redevances 4 paver pow ia commerasusalion Qe Uil aw
Canada*®. conforme 2 'snneze ci-apret. ot Une Ordonnance i
laguelle 1'applique I'alinés 7{134) de ladite loi. conformement
4 I'article 2 de 'Ordonnance sur |’ spprosation ges oruonnances
et regiements des ofiices. C.R.C.. ¢. 648, et 2 e1¢ soumuse au
Cozseil nitional de commertialisation des produits de ferme,
conformement i 'alinéa 23{1)/) de ladnte o

Er attendy qu'en vertu de Ialinéa 7113 de ladue loi, e
Conseil naponal de commercualisavon des produits de ferme,
gant convaincu que lz modification proposce &3t necexsant d
ia mue en ccuvre du plan de commeraaiisauon que ledu office
est sutorisé i appiiquer, 3 approuve tadie modilication ie 20
novembre [985;

A ces causet. ¢n vertu de Faitnéa 23(13/) de la Lov sur ies
offices de commercialisation aes proguns de ferme® et de
I'articte 10 de ta parue 1l de annexe ace la Prociamation visant
I'Office canadien ge commerciansauen oes eeuis, CR.C. ¢
646, |"Office canatien Ce commertialsation aes ceuls modiiie.
conformement a |'anhexe c-apres. I'Ordonnance sur ies rede.
vances i payer pour la commerciaisanon des culs au
Canada™”.

Otrawa. ie || décembre 1985

ANNEXE

1. L'article 7' de I"Ordonnance sur ies redevances o paver
powr la commercialisotion ges aurs au (anagda o\ abroge et
rempiace Par ce qui suik:

«7. La presenie ordonnance cessc d'avosr effet le 31 mars
1986.»

*SC INTILT . 63
** DORS/A )W), Gazevie dv Consse Pariie . 198). ¢ 405)
' DORS/ES.S90. Garerse av Cansas Parw il 1905 p. 293}
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NOTE EXPLICATIVE

1La présente houe ne jait pas parue de l'orgomnance.:

EXPLANATORY NOTE

{This note 15 nol part of ine Order.
This amencment exlends the expiry aatc of Lthe Order 10 La modification reporie 13 Gate 4 expiraucn ge | oraonaanc:
March 31, 1986, au 31 mars {986,

QUEENS PRINTER FOR CANADA UTTAM A 1vae IMPRIMEUR DE LA REINE POUR LE CANADA QTTAWA, tyEe
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FARM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Levies Order.
ameudment

Whereas the Governor in Council has. by the Canadian Exg
Marketne Agency Proctamation, C.R.C.. . vdt, estabished
the Canadian Egg Marketing Agency pursuant 1o supsection
171} of the Farm Progucts Markeung Agencies ACt®

And Whereas tne Canagian Egg Markeung Agency has
DECn cMpOweren 10 tMOEMENt 3 MATKEUAE DIAR pursuant to
tne Canacian Epg Marxcting Agency Proclamation:

And Whereas the propesst zmengment to the Canadan
Egg Markeung Levies Order®*®, sct oyt in the schedule hereto,
s an oroer af 2 class to which paragraph T(1)d) of the sad
Act appiies by reason ol section I of the Agencies’ Crders and
Reguistions Approval Order. C.R.C.. c. 648 and has been sub-
mitted to the National Farm Producis Markeung Councal pur-
suant ta paragraph 2311300 of the said Act

And Whereas the Naugnal Farm Pregucis Markeung
Councal 15 sansfied pursuany 1o paragraph 1011 d} of the sad
Al that the maxing ol 1he proposed amenament 1s RECEAary
for the implemeniation o1 Lhe markeunz plan 1hat 1he
Canaaian Ezg Markeune Agcncy 1 aulhoriied (o IMOIEMEnL
and Nas approved LAt Propesca amengment on the 1218 gav ul
March. 1986

Theretore. the Canaosan Eer Markeung Aeency. ouriuani
to paragrapn 23i 1371 of Ine Farm Proaucts MIFREURE ARen-
cies AcL® ana section t0 of Part H ol Lhe scpeguie 1O LRC
Canaoan Egg Marxectne Agency Proclamanon. CRC..
nab, hereov zmengs tne Lanagan Eggp Markeunt Levies
Orgder™*. 1n accoraance with 10 senegeic herelo

Outiawz. Ontanio. March 27 1948

SCHEDLULE

|. Scction ' of the Canagion ter Maraenng Levies Oraer
15 revosed and The TONOWINE SUDSLITMIED theTTor

T WMLTILTY L e
FANORMBY AT INKY  ondas Lazeers Fan 1 AUt Y
SORME-IZ, 19N ( ammua airite Fa0 1L P oIY"
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LOI SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonnance sur les redevances s payer pour la
commercisiisation des @ufs au Canads —
Modification

Auendu gu'er veriu du paragrapne 17(1F de da Lor sur les
ofifices ge comMMeEraaisauon tes procuis dc fefme Ic gouver-
neut en consedt 4. par la Proctamaton visam 'Office canaaien
ae commerciahisavion de @uis. C.R.C.. ch. od6. e1abit I'"Office
canadien Of COMMErciatsalion oes Euis:

Atlencu que tedit office est habiiié 3 mettre £n @uvre un
PI2N Q€ COMMETSAISAon, CONTOrMement 2 lidile Drociama-
Lon.

Altenoy aue la modificaon pre 2 1'COwed nee sur ies
redevances 3 paver pour la commertiaisanon oes Ui
Canada™*. coniorme 4 I'annexe. c1-apres. 3t d une categone 2
laqueiie s appilque Valinea I{ 1t de ladite ou, contormement
3 I'arueie 2 de 'Ordonnance sur i'approdation des ordonnances
et regiements des offices. C.R.C.. ch. t48. el 3 Sl SoUMISE BN
Conseil nauonai de commercualitavon des produils de ferme,
conjormement d Falinga 2301)f) de ladie lor

Attendu ou'en veriu de Falinéa 77114} de ladite Lo, e Con-
se1l nauonal de commerciaisalion des produits de 1erme, elan
COnVRIRCD aue ta FMoai(icalion Proposer o3l NEQIsaIre a ia mrse
en EUVIE Qu PIan de commergiahisanon ouc ledit oihce est
JULOFISE 3 2DPUQUET. 3 APPTOuUYC adite moaiiicaion le |2 mars
19%6;

\ ces causes. en verte de Yalinea 23011 de 13 Lo sur des
SIICES d¢ COMMErCiaisation dgs produils e ferme’ ¢ ac
Larucie LU ge i2 parue 11 de Lannecac ac 42 Prociamation visant
Office canaoien ac commerciansauon oes ceurs, C.R.C.
sd6. I'OfMice canadien ge COMMErCIansation aes EUis Modiie,
conlormement 2 | anneae oi-apres. 'Orgonnance sur 1es rege-
vINCES 4 DIver pour ia COMmMerciausation Ges @uls Ju
Canada®*®

QOuawa sJntanion le 27 mars 1986

ANNEXE

Lariicte J- de I'Ordonnance sur tes redevances a paver
pour ia commercrausation des @uls au (gaoaa esL a0rOEC &
rEMDIZCE DI €€ AUl SULL

SEC RS et
o DORSAVAd] Luiens du Conson Parne 11 190 0 ai1s)
‘PDORSNE DI watersd du i anads Parve (] 198RS p o132

I
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=31 A levv 13 nereov Imposed on €acn procucer oi §0.07
per QOTEN Ol RS MAFKEIED OV Atm mipus LAE AUMDET ol
goren O cEES. U 2NY. markeled by him in INLrARrovIRGIal
wrage.”
= Section 7 of the sawd Order 18 revoxed and the foliowing

Suﬂillil.lleﬂ nersior

-~ This Ovder shall cease to nave eriect on Decemper 27.
19867
3. Secuon | shail come into iorce on March 30. 1986,

EXPLANATORY NOTE
+ This aote is not part of the Order)

Thit amenament Qecreases the 1evy by ORE cent per GaIcn of
cggs. eitecive March 30, 1986 ana extends (he expiry date ot
1ne Oraer 10 Decemper 27, 1964

S NOR AR Dk gt agieree Pt 1S 1

+3. Chague producteur Qoil Paver. pour cnague GOUZAINE
d'ceufs Qu Il MEL €0 Marcas. unc regevance ae 0.07 3. deauc-
100 1a1tE AU ROMDTE 8 JOUZANES a'ceuls 311 =0 cst QU u met
cn MarcHe aans |& Commerce niraprovincial.s
3. L'arucie ¥ de la meme oroonpance ot aproge et rem-

ptace par ¢& GuI SUIL

.7. La preseniz Qraonnance Gessc davorr efiet ¢ I
decembre (9860
3. L'article 4 entre en vigueur je 30 mars 1986,

NOTE EXPLICATIVE
iLg presente note ne 1atl pay parite de ordonnance.:

La modiilcauon abasse d'un cenl. a compier qu 30 mars
1946, le 12U OF i3 TEQEYaNcE Pavaoic pour chague QOUZInc
d'zuis 1 feDOTie 13 dale 0 expiration ac I'orgonnance au 27
decembre 1956,

: DORS/HE-#. Luzeiie auw L annad Parue 11 1908, 5 LU

OLEENS PRINTFR FUK ¢ 3 NARA UTTAM A 1ven

[y
I =

IMPRIMELR DE L% REINE POLR LE LANADA OTTAMA 1ven

1707
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FARM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Levies Order,
amendment

Whereas the Governar 1n Council has. by the Canadias Egg
Marketing Agency Prociamauvon, C.R.C.. ¢ 646. estaplished
the Canadian Egg Marreting Agency pursuant lo sucsecuion
171} of the Farm Proaucts Marketing Agenaes Act™

Ang Whereas the Canadun Egg Marketing Agency has
been empowercd 10 IMOIEMEN 3 Markeung plan cursuant to
ine Canaaan Egg Marketing Agency Prociamation:

And Wherszs Ine proposed amengment 10 the Canadian
Egg Markeung Levies Order®*. set out i the scnedule hereto,
\ an orgef of 4 ciass 10 wiich paragraph 7(1){(d) of tbe sud
Act appites by reason of secuon 2 of the Agenaes’ Orders and
Regulauons Approvai Order, C.R.C., ¢ 643, and hzs been
submutted 1o the Nanonal Farm Products Markeung Counal
pursuant 1o paragraph 23(1){f) of the zaid AsL

And Whereas the Nauonal Farm Produes Marketing
Council 15 sansfied pursuant to paragraph 7(1)(d) of the saud
Al that the making of the proposed amengment 15 NECELLTY
for the mmpiementanon of the marxetng plan that the
Canacian Egg Marketng Agency 1s authonzed 10 Imptement
and nas agproved 1Ne Proposca amenament on the 30th dav of
Seotemoer. |986.

Thererore. the Canamian Egg Markeuns Agency. puriuznl
1o paragraon 23(11(f) of tne Farm Products Marxeling Agen-
Jies ACt® ana section 10 of Part I} of the scnecule L0 1ne
Canaglan Egg Marzeung Agency Prociamanen. CRC. .
6db. hereov amenas the Canaaian Egg Marseung Levies
Order*®. tn acCcorgance with (ot schcaute RETELO.

Ottawa, Omano. Ocloper 16, 1986

SCHEDULE

|. Section 7' of the Canadion Exe Morketine Levies Order
1s revoxed 2nd (he loliowing sucantuled tnereior

== This Orger shall ccase 10 nave giizer on Decemper 16,
1987

TS COIMLTILIY 68
“e SERAL-RET 19]) Canads Gazene Pyn 1 o 405]
CSOR M4 1S ( ansed azeric Fan 11 o 1700

LO! SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonsance sur jes redevances a payer pour in
commercialisation des ceufs su Canada—
Modification

Attendu gu'en vertn du paragraphe 1711) de 12 Lat sur ies
officas de commeraiaiisanon des proauits oc ferme®. le gouver-
neur en conseil a, par ia Prociamauon visant 1'Office canagien
de commerciiisaucn oes culs, C.R.C.. ch. 646, éabii I'Ofice
canaAnien o commercialisauon aes ceuls;

Artendu oue iedit office est habilire 2 mettre en @Tuvre un
plan de commerciansauion. coniormement 3 lagie prociama-

Lo

Attendu gue la madification proposes & 1'Ordonnance sur les
reaevsnces 3 PAYer DOUr la COMMErTiiuangn des cculs 3u
Canada®®, conjorme i ['annexe ci-apres. est d une caiegone i
laqueile s agpirque 1'alinéa 7{1)d) de ladite lo, coniormement
i I'articie 2 de FOrdonnance sur I'approoanon des oraonRances
¢1 régiements des offices, C.R.C., ch. 648, e1 2 ele soumse ay
Conseil nanionai de commercalisation des produils de ferme.
conformément i 'alinea 23(1)/f) de Ladite lox

Attendy qu'en vertu de [alinés 7{1)d) de ladite loi, le Con-
seil nanonal de commercualisation des procuns de ferme. etamt
comvainey que iz modification proposce est aeccsalre 3 Ja mue
en (euvre du pian de commerciabisation gue )edit office &1
autonsé & appiiquer. 3 approuve iadite mod fication e 30 sep-
tempre [986:

A\ ces causes. en vertu de Ualines 230117 de 12 Lot sur es
ofificzs Q¢ commerGalisation aes produits aec ferme” &t o¢
I'article 10 de 42 pattie 11 de I'annexe de 2 Prociamatian visani
I'Office canaqicn 0c COMMERTI3isation aes EULS. C.RC. s
na6. ['Office canaaien de COMMETCIALILION QES CUII modiiie,
conformement 3 l'annese ci-zpres. I'Ordonnance sur icy reae-
vances a paver pour la cCOmmerclansauon des Euls au
Canads®**®.

Ottawa +Onana). ie 16 ocwoore [ 986

.

ANNEXE

v L'aructe 7' de I'Ordonnance sur ies reaevences g paves
pour ig comeercigitsaiion des uls au Cangaa esl aoroge et
femptace par ce gu suil;

«7. La presenit ordonnance ccise o avair elier le 26

decemote 1967 .- .

*SC 1970-T1.72 ch. &3
*= DORSA XY, Carrnr su Conass Partie [E 1901, p 4033
| DORSAb-410. Gatwire aw Cansas Purirt 14, 19060 (700

()
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NOTE EXPLICATIVE
i La presente note e rait pas parire de ['ordonnance._t

L1 medificaucs reporte la dale d expiration de Fordonnence
au 26 décemore 1987.

EXPLANATORY NOTE
1 This note 15 not part of the Order.i

This amencment exignds the expiry date of the Order 10
Decemoer 26. 1987

QUEEN'S PRINTER FOR CANADA OTTAWA 1ve T VPRIMELR DE LA REINE POLR LE CANADA. OTTAWA 1980

{z1 137
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FARM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Levies Order,
amendment

W hereas the Governor 1o Council has. ov the Canadian Egg
starncung Agenev Prociamauen. C.R.C.. c. ode. esiaplisned
+ag Canagan Egp Markeling Agency pursuant to suoseclion

"1 1) o1 wne Farm Proguets Markeune Agencies Act™

" nereas tne Lanadian Egp Markenng Agency Ras ocen
JMPOWErES 10 IMDIEMENT 1 MIFKELNE Man Dursuant (o ihe
Lanagian Eeg Marketing Agcncv Prociamanon:

Whereas tne proposea amenament 10 the Canadian Egg
Markeune Levies Oraer®®, sci out in 1ne schedule nercio, 1s an
orger o a €lass 10 which paragraph T 1) of the 3210 Act
tppnes ov rezson of secton I of the Agencies Orders and
Reguiations Appoval Order, C.R.C.. ¢, 648_ and has been sue-
mitlee 1 the Natonal Farm Products Markeung Council pur-
suant 10 parageapn 1310 11/ of 1he sud Act:

And Whereas Lhe “auonai Farm Products Markeung
Counail iy saustied, Dursuant (o paragrabh 1 1hd) of tae said
Nt WE3LIAE MAKINE O) INE QrOCOMES JMENGMER] 15 NECESsary
ar tAE IMEIEMENIANON Ul 1RE MAFKELNE OIIN iR3L IRE
ranagian £eg Markeune Agency n Julnonzen 1o imoement
70 Ra% ApDFUvEd LNC DTODOSCO AMEAAMENt G “OvEMDEr 4in

-

Toeretore. tng Canggan Bre Mareenne Aeency pursvam
o oparageaen 230004 OF the FITT Frogucts Mareeung Aeeon-
Ley ACIT ang seeuon 1y of Part 11 o1 tee scneguie Lo Inc
_onaman Eyp Markeung Aeecney Prociamavon CRC. o
ndn. percov amengs 6t Candaian Egg Markeune Levies
Urger*® 0 accorgance wilA IRT SChEduiE AETEtD. CrHEcuive
Decemoer 27, 1987

Unawa, Ontang. Decemoer 10 1987

SCHEDLLE

Section 3 ol 1the Canagron c ey Aforeerenr Leer Liraer
+ revoKed IR0 THE 10Hes INE SuBILItuiCd TNETEtg.

el TR e

OO n Load s 1wn | anude teaTerre Parc bl = oot
S AR AR L SNNE eI Faf 1 e e

Enrcgistrement
DORS/87-728 11 décemore 1987

LOI S5UR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonpance sur les redevances @ paver pour la
commercialisarion des ceuis au Canada—

Modification

Autendy ouen verty du paragrapnc 701} de ia Loi sue ses
offices ae commerciausalion Ogs Droguits ae terme*. le gouver.
neur en conseyl a. oar 1@ Prociamanion visant | Office canaaien
ae commerciaisation aes czuts. T R.C.. 2a. odo. etaph FOffice
canadich QF COMMErcIZ sation Qs &uis:

Artendu gue I'Office 2 1¢ pouvosr d cxscuter un gIAN AE Com-
mercrdnsation coniormemenl 4 cetie prociamauon.

Anendu gue la modinication proposec 2 'Ordonnance sur s
redevances 32 paver pour la commerciansibion gaes uls au
Canzda®*. contorme 3 1'annexe ci-apres. csl G une categorne &
laquelic s'apphgue I'alinéa 7(11d) de cetic 161 consormement i
l'articie 2 de I'Ordonnance sur |approoation des OrgonNNances
e1 reglements des offices. C.R.C.. cn. 648, €t 2 cte soumise 3u
Conseil natonai de commerciausauon aes proguits de ferme,
coniormement a l'alinga 23(1 1) ae certe lon,

Attendu ou'en vertu de Valinga 7114} de ezite lo. le Con-
setl nationai e COMMErCIa%20ION el produsts o [erme. £iant
CONVAINCU QuE 12 MOMIlCAlion Droposes est neerssaire 1 lexe-
culion Au plan ge commerciansauon oue | Ofiice est autorise 2
creCuler. 3 IPOTOUVE £ELIe MOAIIC3ILoN 1e = novemore 1987,

\ ces canses. en vertu ac §ahpea 230117 de i3 Loy sar e
Jifices G COMMETCIZSALION LS Broduits gc tgrme* ¢t Jac
| oritcie 10 ae 12 paruie Ll de L annexe o 13 Procizmation vesant
I'Office canaaien oe commerciansanon aes auls, C R.C.ch
ndh. I'Office canagicn Qe COMMErCIaNsalion Ges Guls Mot
conlormement 3 | ANNEXE C1-a0TES €1 2 compler au 1T decom-
pre 1987 ['Oraonnance sur Ies reaevances J 0aver powr i
commerciznsation aes auls au Canaca**

Chiawa (Ontanial te 10 decemore 987

.

ANNEXE

Larcie } ¢e U'Ordonnagnce sur tes regevancel a pave’
POUr i0 COPMErcIQIIQNON G5 Fuls Au L anaad €3t IDTORE ¢
remplace Dar ¢t aul suil

TN 197RTIT 1 en &t
s QORSBY-S41 Lrazrtr du 4 anoda Parie Bl 1983 p 40
DORSEAZIU Laleire wa L 38wod FIrbe 1l 1900 p |10
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=1 A jevy 15 NETEDY 1MpOSEa ON €ach Droaucer ol 30075
per GoZen 01 c2Es Marxeted DV tAC DroQUCEr muANS tne num-
ber of ¢gEs. It any. MArketed OV [NAL PrOGUEET IR INIFIOMO:
vincual krage.”

2. Secuon 7 of the said Order 15 revoked ano the ioliowing
subsutuied theretor:

~7 This Order snall cease 10 pave eficet on Decemoer M.
1988

EXPLANATORY NOTE
+This note 15 not part of the Order.:

This amenament ncreases the tevy by SO.005 per gozen
eges. elicctive Decemper 217, 1487, apd exiengs the expiry Qdic
of 1he Urger to Decemper 31, 1958

QORI IMRh ( anoeg LaTerts FPAT I p ALTT

.+ Toul DroQUEIGUT GUIT DIVEr URC FEDCVINCE Q€ g0t s
noul CRADUE QOUZAINE O LIS QU 1 COMMErCIANSc. G0ULLIOn
‘e G4 ROMOre d¢ JoUZney @ Tuli du 1l COMMErCAlLe
Jdans e commerce mMtraprovinca).e
> Larticse 75 de iz meme oraonfiznce ¢t Joroge €1 Fem-

fIace Dar c& Gul sull

.7 L3 presente orgdonnance cesse Qavoir eiet Ic kN
dccempre 988,

~OTE EXPLICATIVE
-La presemie note ae 1N pas nartie de ( ordoAnance.:

L2 moquficauon vise 2 augmenter ae U008 $. 1 compter Qu
== décemore 1987 [u reacvance u oaver COUP 1 COMMErCidi-
<3LIOM @€» CEULS €1 1 FEPOFIET 13 Qaic @ €XDITANOR O 1 uraan:
nanecc au 3} decemore LYsX

e w i

MNORS Sk 151 Guletis a b gauug Faruc 1

QLEEN S PRINTEA FOR CAMNALS UTT Ve s v

(21

VIPRIVELE DE LY REINE PUL R Lo WM A2 AL ENELS
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FARM PRODUCTS MARKETING AGENCIES ACT

Canadias Egg Marketiag Levies Order.
amendment

Whereas the Governar 1n Councyl has. by the Canadian Egg
Markeung agency Prociamation. C.R.C.. ¢. b#6_. catablished
the Canacdian Egg Markeung Agency pursuant (o subsecuon
1741} of the Farm Products Markeung Agenties Act*:

Whereas wtne Canadian Egg Marketing Agency has been
empoweread (0 UMOIEMERL 3 MAarketng plan pursuant o the
Canaaian Egg Markeung Agency Proctamation:

Whereas tne proposed amenement to the Canadian Ezg
Markeung Levies Order*®, se1 oul 1n the schedule neretd. 1S an
erdetr Of a ciass 10 whien parzgraph 7{11d) of ihe sad Act
appncs by reason of secuon 2 of the Agencies’ Orders and
Regulations Approval Order. C.R.C. c. 645, and has been
submuited 10 the Nauonai Farm Products Markeung Council
pursuant to paragraph 23013/ of the said Act:

And Whereas. pursuanl (o garagraph T{1H& of the saud
AL the Nanonal Farm Proquets Marketng Counal s satis-
Nied thal the maxing of the proposed amengment 15 RecEsary
for the impiementalion of the marxeung ptan that the
Canagsan Egg Markctihg Agencv 15 Juinonzed (¢ impiement
and has approveg Lhe propaseo amenament on Julv &

1988.

Therctore. tne Canatian Egg Marecung Argcncy. pursuant
1Q paragraon 2304 of the Farm Progucis Markcung Agen-
cies Act® ang section $0 of Part Il of the scnedure 1o the
Canagian Ege Markeung agency Proctamation. CR.C. ¢
646, ncreov amenas the Canaman Egg Markcung Levies
Order. maae on Uctaper 17, 982" \n accnroance with the
scheaule oeretc. cifective August |, 1988

Otrawa. Ontane, July 28, 1988

SCHEDLLE

1 Secuwon ' of the Canagean Eer Marxesine Leves Oroer
15 revoxeg ana the following suostiiuieg 1heretor

s 18T e
ST SORAL-RL) 190 Concde Lazenie Parc 1L o 4005
"SORZT-IIL 195 (enade vezeriy Pan 11w 4710

11

LOt SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonnance sur ies redevances 4 paver pour ia
commercialisation des euis au Canads—

Modification

Attendu ou'en vertu du paragraphe §701) de la Low sur les
offices ge CoOmMErciasaAton aes proauis a¢ ferme®. le gouver-
neut en consel a. par la Proclamanon visant (Office canadien
de commerciaisanon des @uis. C.R.C.. ch. b46. ¢labhi 'Office
canadien 0 COMMETCIANSALION 0es Tuis:

Anendu gue ['OfMice a ie oouvorr d executer un pian de com-
merctailsalion, ConfOrMement 2 cetic ProcizMation,

Altenan gque ia modificauion proposee 3 'Ordonnance sur ics
reaevances 4 payer Pour ki commercialisation des culs au
Canada®*, coniotme i l'annexe ci-apres. est d une categonc
Jaqueile 5 applique I"alinéa 7{114) de celte ol contormement i
I'articie 2 de I'Ordoanance sur | approcaion 0 QrooRAANSES
et réglements des ofiices. C.R.C.. ch. 648, et a e1c soumuse au
Comext national de commercialisauon ges produits de ferme.
conformement i I'alinéa 23{1)f) de ceute o

Attendu qu'en verto de I'slinéa 7(1)d) de ceate ioi. le Con-
seil paironal de commeraalisation ges proguts de ferme, cunt
comvaincu Que la modificaton propases est necasmre d I'exé-
cunion du plan de commercalisauon oue 'Office o autonsé i
cxecuter. a approuve ectie modificanon 1c o jusiter 988,

A ces causes. en veriu de I'ahnea 23 1)) de la Lo sur les
offices Gt COMMerciansaiion ges proquus de lerme® et ae
| arucie 10 de 1a parne [l ge { annexe oc 12 Prociamauvon visant
I"'Office canaqien oe commercransavon aes auis. C.R.C. ch.
w46, 'Office canagien de COMMETCIANSALION GE3 CEUls MOGe,
conformement a lannext ci-apres € 1 compler du 1T 200%
1988, I'Orconnance sur jcs reaevances a pavel pour 13 com-
mercisiisanon oes @uts au Canada, prse le 17 octobre -
1981°"

Ottawa +Ontanos. jc 28 wuiliet 1988

ANNEXE

. L'arucie 3' de I'Ordonnence sur ies regevanced @ paver
pour lg cOmmercidiisation des @uill gu L_anada esl A0F0Es ¢l
FEMOIACE TAT €2 Aul SWIL .

*SC 1M-TITY oh 83
== BORSA -3 Garrite au (anede Pare 11 191) o 403)
' DORS/AT. "I Lazeirr #u Canass Farve L1 1737 D 4718

SN
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3. A ievv 18 herety imposed on sach producer of 50.085
per oazen of egps marketed by the proaucer mMINUS ihe num-
per o eggs. 1f any, markeied by that Proauce? i Intrapro-
vinciai trage.”

EXPLANATORY NOTE
{ This moie 15 not part of the Order.t

This amendment ncreases the ievy on producers of eggs by
one cent per gozen of eggs Marxeted 1n interprovancial or
export itaae, effecuve August i. 1988,

«3. Tout Proqucteur GOIL DIYET UNE fCGEVANCE O¢ Q.085%
pOuT GRacue dcuzaine d ceuis ou il commerciaitse, aeoyction
faile du nomore ot couzaines d'cculs gu n COmMMETTidNse
d2As e COMMENTE INtFADITVINGEL.

NOTE EXPLICATIVE
{La préente note se fa1i pas parue de | ordonnagnce. |

La modification vise & suementer de 0.01 5 par gouzaine. 3
compier du 1* 20Ut 1988, 1a redevance 4 paver Dar les Oroduc-
teurs Qi commernahsent 1SS ULS dans le commerce INerore-
vincaal ou d'exporiacion.

COLEES 5 PRINTER FOR CANADA OTT AW A 1va2

g

IMPRIMEUR DE LA REINE POUR LE CANADA OTTAWA 1968
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FaRM PRODUCTS MARKETING AGENCIES ACT

Canadian Egg Marketing Levies Order.
amendment

Whereas the Governor in Council has. bv the Canadian Eeg
“iarkeung Agency Proclamauon, C.R.C.. c. 646, estaplished
the Canaaian Egg Markcting Agency pursuant I¢ subsection
L7011 of ihe Farm Products Markeung Agencies Act™:

Whereas the Canaalan Egg Markeung Agency has been
cmpowerea [0 IMpDiemenl 3 markeung plan pursuam 1o ne
{_anadian Egg Marxeung Agency prociamanon:

W hereas the Droposed amenament o the Canadian Egg
darkeune Levies LUrder*®, set oul in tpe scneguie ETELA. 15 4N
orger Of a €1ass (o whicn paragrapn ) id) of the said Act
appies by reasan of section 2 of the Agenmes Oraers and
Regwauons Approval Order. C.R.C.. ¢ b48. ano has been
submutted 10 the Nanonal Farm Products Markeung Counol
pursuant to paragrapt 2301100 of the said Act:

And Whereas, pursuant to paragraph J(1)0d) of the sad
Act. the National Farm Producus Markeung Councn s sans-
fied that the Droposed amengment Is necessary (or Lhe tmpie-
mentation of the markeung pian that the Canaosan Egg Mar-
KELINE AEETCY 15 AULNOTIZES (O IMOrement and n33 approved
\ne proposen amenament on Movemeer 30, 1988

Thereiore. 1ne Canadian Egxg Marxeung Agency, pursuant
1o paragraon 230DV of tne Farm Proqucis Markeung Agen:
Les Act® 2na secuon 0 af Part (| ot the scneduie 0 (he
Lanaaian Epg Markeung Agener Proctamauon. C.R.C. .
herzov amenas 1he Canmaaian Egg Marzeune Levies
{)rder. mage on Uctober X7 198)** n accoraance wiin R
\CNeguie nereto. erfective January | 1989

ndm

Ottawa. Ontano, Decemper 7. 19838

SCHEDULE

' Seciion 3 of the Canaaran Ler Maoraeiine Lesees Oraer
» FEVOKED 3RQ LNE TOHOWINE SUGSLILYIES LRETEIO?

Y A levv 15 NETCDY IMDOICC ON each procucer of 30 10
otr QuZch D! EEES MATKELZd OV INC Droaucer MiNus the nem-
oef O CEES. M ANV, Markeled By LN3f Producer (N niragro-

vincial wrage.”

LIRS T 'l P I Y R
MR W Lmd U s e 8
AR AAA LY YRR | i S Pabr IR

reree Pt b oo dies

LO! SUR LES QFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonnance sur ies redevances a paver pour ia
commercislisation des ceufs zu Canada—
Modificarion

Atrendu qu'en vertu du paragrapne L7111 de 12 Loi sur es
offices de cOMMETSiailsanon aes procuts de ferme . lc gouver-
neur en consetl a. par ia Prociamauon visant I'Office canaaten
de commercialitation aes cufs. C.R.C.. ch. bao. etaoh Office
Canadien ae COMMETCIAISALION Q&S CEuls.

Attendu aue |'Office 2 le pouvorr d cxeculer un pian o¢ com-
Mercialisation. CONIOIMEMEN? 3 CEIIE PTOCIAMalon:

Attendu que 12 modificaiion propesee a I'Orgonnance sur tes
redevances a paver pour (3 cOMmerciansanon ges @©uls au
Canada®™". contorme 2 i'anncxe C1-aDres, €3t  une categone
laquelie s appugue laiinea 7{i)d) de cetie 101. coniormement a
I'articie 2 de I'Ordonnance sur I'approoation aes orGoANInces
et réglements des offiess. C.R.C.. ch. 648, £1 2 etc soummse au
Consesl nanonal de commercralisauon des produits d¢ jerme,
conformement 4 Lalinga 23(1}) de ectie lok:

Attendu qu'en vertu de 'alinéa H D) de ceue doi. Iz Con-
seil nailtonal de commertiaiisation des proguits oe ferme. etant
convaincu que 12 modification proposce eslL necessalre a | exé-
cution du pian de commerciahisation auc FOMce est aulonse 3
£xecuter, 2 approuve cette modificaton i¢ 30 novemore 1988,

A res causes. on verty de Uaknes 230110 de fa Lot sur les
offices ge commersialnsalion ags oroawsts ¢coterme” e Qe
I'artteie 10 de la partie if g L annexe ae ta Proctamation visant
I'Office canaqien ac commersiansauon oes ceurs. C.R.C. ¢h
46, I'Offtce canagien Q& commerdiansation aes cuis motifie.
caniormement J i annexe Ci-3pres € 3 compler gu (°o:anwvier
1989 I'Orgonnance sur )¢5 reeevances 3 paver pour 1 Ccom-
merclansalion 0es cuts au Camaga. priac e b
1983==

Ottawa 1+Oniano). ie 7 décemore 1988

-

ANNEXE

| L'aructe } de YOrdonngnce sur 1e3 redevances @ paver
pour ta commerciausation ges @urs au Cunada £3l ADroge cl
remplace par ce gul sull .

«3. Toul proaucicur cont paver une reoevancs ag 3,108
pour ¢haguc OOUZALNE O CEuls ou 1l COMMEraanse. aeauctian
faite Qu nomore Qe douzaines d 2uls Qu i COMMETLLANSE
dans lc commerse IRITARTOVING 1AL -

*SC 90142 ch bt
=+ DORS/AY-Bd]) Garectr ou Longas Parue |1 194), p 405
DORSAR~ 1), bozerte aw canaay Faroe 41 1980, 0 )i7.

octopre -
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3 Section 73 of the saud Order is revoxed and the foliowing
substIutes therefor:
7 This Order shall cease o have effect on Decemoer 31.
1989."

EXPLANATORY NOTE
[ Thiz note 13 not part of the Order.)

This amenament mcreases by 30.015 per dozen of cggs the
levy on producer engaged In IRE Marcelng of cggs \n imer-
pronncimi Of EXPOM trace. ciiecuve January |, 1989 znd
exiencs the expry cate of the Order 1o Decemoer 31,1989,

SSORMT-IIN 1907 Canase Gazene Pan 1L p 4713

= L'arucie 7° de |2 meme orgonnrance esl aproge ¢1 rem-
place par ceaul F1T11 9
.7. L preseme orgonnance cesse O avoir
décemore 1989

eifer be 1

NOTE EXPLICATIVE
{Celie mofe ne fait pas parue de {ordoanrance.s

La modification vise 3 augmenter de 0,015 § par aouzaine. 2
comoter du 1+ janvier 1989, la reaevance a paver DIr &S Oro-
ducteurs QUi commerciaisent les eufs Qans Ie coOmmErte nler-

ncial ou &' SXpOTLALIon €t @ MEPOrter au 3| decempre [9E9
la date d expirauon ge l'ordonnance.

: DORS/AT. 114, Garetie ou Canose Parie 11 1947 g 471k

QUEEN'S PRINTER FOR CANADA OTTAWA 190
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FARM PRODUCTS MARKETING AGENCIES ACT

Cansdian Egg Marketing Levies Order.
amendment

Whereas the Governor in Councsl has. by the Canadian Egg
Marketing Apency Proclamauon. C.R.C.. c. o6, established
the Canachan Egg Markeung Agency pursuam (0 subsecLion
16(1} of the Farm Products Markeung Agencies Act:

and Whereas tne Canadian Egg Marketne Agency has
been €MDOWCTCO [0 IMOIEMENT 3 MAFKEIINR PN Dursuam to
the Canagian Egg Markelng Ageney Prociamation:

And Whereas tne proposed Order amenaing the Canzdian
Egg Markeung Levies Order®. se1 out 1n Lhe scheduie hersto.
i an oraer of a class to which paragraph H1)id) of that Act
appitcs bv reason ot section I of the Agenncs' Orders and
Reguiations Approval Order. C.R.C. c. 648. and has been sub-
mited (0 the National Farm Products Markeung Councl pur-
suant to paragraph 22{ 13 of that Act:

And Wheress the Natonal Farm Producus Marketing
Council 15 satisfved. pursuant to paragraph 7{1)(d) of that Act.
that the maxing o the proposes Order 18 necessary for the
impiemeniauon of the Markcing Sian that the Canadian Egg
Markeung Agency 15 authonized 10 impicment and has
approves 1ac praposed Order on February 21, 1549

Thereiore. the Canadian £g2 Marketing Agency. pufsuant
1o paragraph 2211110 of the Farm Products Markeing Agen-
cies Acl ana seeuon 10 of Part 1i of the schedule 10 the
Canagian Egp Marxeung Agency Prociamauen. CRC. ~
46, hereov amenas the Canacian E£gg Markenng Levies
Order. mane on October 27, 1981°, 1n accoraance with [he
scheaule herewo. efiective Mareh &, 1989

Ouawa. Omaro. February 12, 1989

SCHEDULE

1. Secuion Y of the (anadrgn Eor Markeiine Leviel Ordrr
15 revokeq and the joliowing suostiluied LRereior
=3 A lewv 15 herebv 1mposea ur gacn progucer of 5014
pet dozen of eggs Mmarkeied by 1c Orogucer. MIRUS IRS dum-
ber of cpgs. | any. markered O [R31 Droguce! 1h WNIFADrO:
vincual trage.”

T NORALRIN IR G asoas Laserre Pan Al po ot
SORNGA 1984 { anuue azetie P21 10 a0

[}

LOI SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordonnance sur les redevances i payer pour la
commercialisation des cufs au Canada—
Modification

Attendu gu'en venu du parzgraphe [&i1) de la Lo sur s
offices de commercialisanon @es proauils de Lerme, ic royver-
neur en consel 3. par ia Prociamation visant I'Office canaaien
de commerciaiisation aes aufs, C.R.C.. ch. odo. cree "Ofhee
cinadien d¢ cOmMErclaiisaion des ceuls.

Anendy aue "Office est habihté 3 mettre €n ceuvic un Bian
de commeroialisalion. coniermement 3 cclte prociamaton:

Altendu que le proiet d ordonnance mooiitant i Ordornance
SUr WS reacYances 1 Daver pour {3 commercialsalion aes @®urs
au Canada*®. contorme 3 l'annexe gi-anres. reicve d'une catego-
e & laqueile s'appiue Falinéa 7(1)d) de crite o1, contarme:
ment & "articie 2 de 'Ordonnance suf I approbation aes oraon-
nances e réglements aes offices. C.R.C.. ch, 648, el 3 €18
soumns au Conseil national de commercalisation des proguits
de ferme. conformement d Falinéa 22(1)/) de ceile dos;

Attendu qu'en vertu de l'alinéa 7(1)4d) de cene ior. le Con-
seil national de commeraialisanon des proauits de ferme, elani
convaincu gue ie projel d ordonnance ¢si NCCESSAIre 1 l'execu-
vion du pian de commercialisation oue I'Office est habing 3
mellre en (SUYIC. 3 Jpprouve €€ Projel ¢ ordonnance ¢ 21
fevmer 1989,

\ ces causes. en vertu de alinga 22010 de ki Lo sur des
olfices gc commercizhixation aes proguils de lerme €1 ac larn-
cie 10 de fa parue 1) de lannexe ge 12 Prociamation visani
I"Office canagien dc COMMErcLANsSAtun GLS EUis. CR.C. ch
hah, 'OfNice canacien ac commercisnsation oes Euls moainie.
contormemsant 3 | Jnncxe Ci-apres ¢y J COMOLEr Oy 3 mars
1989, I'Ordonnance sur 1ES TCOEYINCes A pPIvel Dour i3 com.
mercalisauion aes ceuis aw Canada. prise e 27 ocloore 19g3*

Ortawa tOmanos, ic 22 fevner 1939

ANMNEXE

.

1 Larucie } de I'QOrdonnance tur fet redevances d paver
pour g commercianlalion des Wl au wanada el Jproet €t
rempace par €¢ dut suil .

.3. Tout proauctcur doil paver unc Tegevance de 0.3 s
nour chadue couzarne 0 cculs gu il commercianse. oegucnon
faie gu ROMDrE Ac douzaines 4 qruls Au If COMMErCianse
dans le cadre qu commerce INLRAProvinEiai+

* DORSA 1-34). Gazrie va L unode Prae .11 p a0 1
T DNORSIEYN, bouiZrdF wie 4 wmuue Paruc 1L 1Y p e
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\OTE EXPLICATIVE

Lu prezenie agte ne 11 pas parite ae i orgonnance.!

EXPLANATORY NOTE

; This moie 15 not part of the Order.;

L1 modiiication vise 1 gugmenter ae 0.03 § o3r gouzaine. 2
compter gu 5 mars 1989, Ia regevance 3 D3IvEr DIT €S OTOAQUC-
1eurs QU GOMMERSIZNSERt IS EUIS SUF ICs MATCAES Iteroravin-
<1a) Ou IRLErBALIONAL.

This amenamem :ncreases by 10uF CEmLs Dt A0zEn Ol CEES
(he ievv ON Progucers engagen m the markeung of EEES IR
INtErprovincial OF €Xport trade, effective March 3. 1989,

ULEES 3 FRINTER FOM ANy OTT AW v e IMPREIMIEL B DPE LY REESE PULH LE LA ALRA, OTT v A 1wy
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Registration

SOR/90-27 19 Decemoer, 1989

FARM PRODUCTS MARKETING AGENCIES ACT

Canadisn Egg Mnrkenng Levies QOrder,
amendment

Whereas the Governor in Councii has. by the Canadian Egg
Markeung Agency Prociamavon, C.R.C_ ¢ 046, estabiished
the Canadian Epg Marketing Agency pursuant 10 subsection
1601} of the Farm Products Markeung Agencies AcL

Whereas the Canadian Egg Markeung Agency has been
empowersd (0 IMPICMER( 3 Marketng PLan pursuant to the
Canagian Egg Markeung Agency Prociamaton;

Whereas the proposed order amending the Canadisn Egg
Markeung Levies Order”, set out ia the scheduie hereto. 1S an
croer of 3 class 1o which paragraph 7{1)(<) of thai Act appiies
by reason of secnion 2 of the Agennet’ Oroers and Regulivons
Appraval Order. CR.C. ¢ 648, and has besn submitied 10 the
Nauonal Farm Produsu Markeung Courcl pursuant 1o para-
graph 22013(f) of that Act;

And Whereas the Navona) Farm Produes Markeung
Counnil 1 sansiied, pursuant 1o paragrapn 7(1}{&) of thar Act,
that the making of the proposec oraer 15 necesaary for the
impiementation of the marrcung plan that the Canadian Egg
Markeune Agency 13 aulhonzed Lo imowcment and has
approved the propased ordet on MNovemoer | 7. 1989;

Therefore, the Canagtan Egg Marketing Agency. pursuani
10 paragrapn 22013/} of the Farm Progucts Markeune Agen-
cies Act ang section 10 of Parmt |l of the seneduie w 1ne
Canamian Egg Markeung apency Procamauen. C.R.C.
c. 64b. hereov amenas the Canaouien Egg Markeung Levees
Order. mage on Ociober 27, 1983%, 1n accormance with the
schedule hereto.

Ouawa. Onano, Decomper 13, 1989

SCHEDULE

. Section 7° of the Canadian £ep Marcetiny Levies Oraer
15 revoxed and the foliowme tumttiluien tnereror

*7 This Order snall cease 10 nave ¢fies on Decemoer 29,
1990

¢ SON/EIH43. 198) Connada Gaperer Fam 1] o 031
' SOR/B9-0. 1989 Cannoe Lareue Fan bl g e
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LO! SUR LES OFFICES DE COMMERCIALISATION
DES PRODUITS DE FERME

Ordopnaace sur ies redevances a payver pour la
commercislisation des ceufs ay Cansda—
Modification

Altendu gu'en vertu du paragraphe 16{1) de la Loi sur bes
offices de commerqualisation aes proausts de ferme. ie gouver.
neur en conset! 2. par la Prociamauon visant 'Office canaquen
de commercaiisauon des cenis, C.R.C.. ch. 646, erét 'Office
canadicn de COmMMmErcalisation acs Euls:

Anendu que I'Office est habiiité 2 meire en @urre un plan
de commercialsanon, conformement 4 CELIC ProcAamauon:

Attendu que le projet d’ordonnance modifiant 'Ordonnance
SUr lex rexievances A PEYET POUT i COMMETCIAlSALON GCF CEULS
au Canada®, coniorme & ['anaexe c-aores. reieve d une catego-
ne i laguelle s applique I'slinga 7(1)d) de ectiz loi, conforme-
ment i 'article 2 de I'Ordonnxnce sur |'spprodauon des ordon-
nances ¢t régiements des offics. C.R.C. ch. 648, &1 3 @i
sourms au Consex nauonal de comenorqualisauon des produits
de ferme, conformement i laiinéa 22(1)/) de cetie loi;

Attendu qu'en vertu de I'alinéa 7(1)d) de cette laoi. Je Con-
seil rahonal de commercalisauon des orodwins de ferme, elant
cotvmingu aue ie orojet d'ordonnxnce est necessare & lexéru.
tion du plan ge commercialsauon que 1'Office est habilité &
metire en ccuvre. 2 APProuve o projet ¢ordonnance le (7
novembpre 989,

A ezs causes. en vermw de Palinéa 2201)f) de ta Loi sur les
offices ae commerciaisation des proguils ge terme et de l'am-
cle 10 de ta paruc [l dc l'annexe ge la Prociamation visant
I'Office canacicn de¢ commercaisauen des cufs, CR.C.
ch. 646, 1I'Office canadien de commerciaisation des cufs
modifie. contormement a 1'annexe cr-apres. |'Ordonnance sut
iex repevances a paver pour la commeroalimanon des ccufs AL
Canada. prise ie 27 octopre [983°.

Ottawe 1Onuzno). je 13 décemore 1989

ANNEXE

. L'article 7' de |'Ordomnance sur izs redevances a pover
pour ig commerrigitaion ges aurs au Canada est abroge el
TEMPLace par ce autk SUIt :

«7. La oresente ordonmance cesse davorr effet le 29

décembre 1990,

* DORSAY-H4). Gotens dw Canada Partee 1], 198). p 4033
' DORS/AS4. Gazastr v Lanasa Penw il 1999 £ I8

i)
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NOTE EXPLICATIVE
1La presente aote nr fail pas partie de ['ordonnance. |

This ameramest exicnds the expry aate of the orger to La modificaucn wie i reporier au 2§ decemore 1990 Ia date
Decemnoer 29, 1990. ¢ expirauion de | ordonaance.

EXPLANATORY NOTE
{This note i5 not part of the Order.)

QUEENTS PRINTER FOR CAMADA OTTAWA ¥ IMPRIMEUR DE LA REINE POUR LE CANADA. OTTAWA. 1990
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